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Ladies & Gentlemen, 
  
I can't say enough about how 
excited I am about the upcoming 
FMCA Florida Dock & Marine 
Expo on May 14 & 15, 2010 in 
Orlando at the Hilton, Walt Dis-
ney World Resort.  We have 
awesome vendor and sponsor  
participation with what some of 
the vendors are saying will be 
some of the greatest deals of-
fered to the marine contractor in 
these rough economical 
times.  We have some excellent 
seminars available to you as well 
as possibly an outdoor product 
demonstration.   Our board meet-
ing will be open to all of the gen-
eral membership that attend and 
we look forward to hearing input 
from each one of you on how to 
better the organization and the 
industry as a whole. We have 
lowered the price on the show 
and seminars to attract more 
people.  Your entry fee goes 
back into the organization sup-
porting all of the statewide and 
local issues that we are facing 
day in & day out  while learning 
about New Innovative products 
as well as attending well thought 
out seminars. PLEASE COME 
GET INVOLVED.  You can go to 

www.MyFMCA.org to learn more 
and register. 
 
On another note... 
I don't know about everyone else 
but it has been a breath of fresh 
air to get calls and go look at 
work.  The appearance is that 
this year is going to be better for 
the Marine Contractor than last 
year.  I certainly hope this is this 
case.  As a Marine Contractor, 
we need to capitalize on every 
opportunity large or small these 
days and make the absolute best 
of them.  It is a new time when 
"No Job is to Small" and "We 
can't be Choosy" is our 
model that we operate off.   We 
have refined our overhead's.  We 
have streamlined our businesses 
to the core. 
We are now ready for productive 
and profitable work that will in-
crease our margins better than 
ever.  In doing this though, we 
need to use every tool made 
available to us and The Florida 
Marine Contractors Associa-
tion is one major tool to have at 
your resources.   
 
Part of what makes this organi-
zation GREAT is the dedication 
and hard work that comes from  

President’s Message by John Loftis 

Announcement – Advertise to FMCA members 

New Advertising Opportunities! 
We hope you like the new layout and style of our newsletter and website- 
www.myfmca.org. We are happy to offer for the first time advertising on our 
website in the form of banner ads and skyscraper ads. 
The advertising prices for the FMCA website banner or skyscraper is $100 per 
month or $1,000 per year starting January 1st, 2010.  See page 10 continued      
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Florida Marine Contractor’s Association, Inc. 

PO BOX 542111—MERRITT ISLAND, FL 32954-2111— 321-453-3051  

www.myfmca.org  

all of the membership  
to include the Contractors, Asso-
ciate's and Vendors.   It is every 
one of you working together to 
improve your businesses in this 
industry as a whole.  It is time for 
EVERYONE to get involved .   
 

Continued on page 4. 

http://www.myfmca.org/
http://www.myfmca.org/
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President   John Loftis 
John.loftis@myfmca.org 
850-934-0530 

Vice President   Dave Lowell 
Dave.lowell@myfmca.org 
941-716-4789 

Second Vice President  Casey Cass 
Casey.cass@myfmca.org 
772-286-5123 

Secretary-Treasurer   Lori Sousa 
Lori.sousa@myfmca.org 
561-752-0199 

Past President   Mike Jones 
Mike.jones@myfmca.org 
239-481-7143 

 
COMMITTEE'S AT LARGE  
1.  Enforcement, Environmental & Regulation  
Dealing with all of the local & statewide issues that surface.   
 
Example;  Manatee, Smalltooth Sawfish, sturgeon, Government Affairs, Legislative Action.   
Working with Lobbyist for specific issues. Permitting, etc.  Permitting, License & Insurance Enforce-
ment.  Dealing with moving forward the Enforcement initiative.  Addressing specific related issues.  Get-
ting counties on board with Work. Comp. requirements.  Educating and working with the state in relation 
to Work. Comp. & Licensing Enforcement. (This committee could split up into two committees down the 
road once we have participation.  One could be just "Enforcement" and the other be ―Environmental & 
Regulation" Committee. 
 

2.  Public Relations/ Website 
Rick Fender   rick@cloud9services.com 
Cloud 9 Services, Inc. 
407-481-2750 
Fax 407-481-8850 
      

3.  Legal Affairs  
Kelly Zufelt White 904-296-3390 
Kelly.white@myfmca.org 
  

4.  Green Marine Initiative Green Building, Green CEU's, Green Marine Standards & Practice's 
  
5.  Professional Development  Education, training, CEU's development, testing, mentoring programs, 
workshops, obtaining consultants for related items. 
      
  

6.  Fundraising - Financial Planning & Raising Capital!!  Develop fundraising idea's. 
 

7.  Membership— Obtaining and retaining membership 
  
 
Time to get involved, please email any board member to request a chair position or just get involved with 
your association. 

Officers and New Committee Layout 

FMCA Chapters 

Regional Directors 
Central Florida   (aqua) 
Rick Fender 407-481-2750 
Interim Chairman 
Rick.fender@myfmca.org 
 

First Coast  (purple) 
Kelly Zufelt White 904-296-
3390 
Kelly.white@myfmca.org 
 

Panhandle   (tan) 

Bryan Ball 850-602-1186 
Bryan.ball@myfmca.org 
 

South Florida   (white) 
James Charles 561-640-0820 
James.charles@myfmca.org 
 

Southwest Florida 
(pink) 
Ron Paluck 239-267-6857 
Ron.paluck@myfmca.org 
 

Tampa Bay     (blue) 
Alycia McGlone 727-522-7777 
Alycia.mcglone@myfmca.org 
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Newsletter 
Don Ernst      don@ironwoods.com 
Timber Holdings International 
www.ironwoods.com 
912-667-8702 
Fax  (912) 786-9789  

Chapter Updates—Panhandle Chapter              
      

Bryan Ball, Chapter Director 
 
The Panhandle Chapter of the FMCA will be holding a meeting at the new Sonny's BBQ located at 6757 North 9th Ave in 
Pensacola on Thursday, March 22nd at 11:30.  We will be discussing local regulatory issues that affect our indus-
try.  Fisher Brown Insurance will be sponsoring the lunch.  This meeting is open to current members as well as possible 
future members so please invite your fellow marine contractors!  Please RSVP to me at 850-602-1186 or 
bball@itpays.com by Friday, March 16th.  We look forward to seeing you there! 

mailto:John.loftis@myfmca.org
mailto:Dave.lowell@myfmca.org
mailto:Casey.cass@myfmca.org
mailto:Lori.sousa@myfmca.org
mailto:Mike.jones@myfmca.org
mailto:Kelly.white@myfmca.org
mailto:Rick.dalrymple@myfmca.org
mailto:Kelly.white@myfmca.org
mailto:Bryan.ball@myfmca.org
mailto:James.charles@myfmca.org
mailto:Ron.paluck@myfmca.org
mailto:Alycia.mcglone@myfmca.org
mailto:bball@itpays.com
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Message From The President From Page 1 
 
This is YOUR organization.  Example,  it wasn't to long ago that we had one of our Chapter Director's put 
on a Chapter Meeting in Orlando where we invited officials from the Division of Workman's Compensation, 
Department of Labor, Department of Professional Business Regulation, 4-5 local counties as well as even 
a software writer for the one of the county's.  I would say that there was approximately 20 plus officials 
from these agencies all in one building eager to help us and our industry.  The question was asked as to 
why we don't have more contractors there?  Don't they care?  Don't they want to be educated on these 
issues?   If I had to guess, we had maybe 5-6 Marine Contractors in the room.  Out of that group, only two 
were from the general membership and the rest were on the Board.  I know we advertised the heck out of 
this meeting and called people to generate interest but still could not get them to the meeting. 
  
We need your support and your involvement on our issues both locally and statewide.  If we all don't band together and get involved, the damage will 
be to our industry as a whole.  We have accomplished some great things but in order to keep up the momentum, we need YOU. 
  
I am dedicated to giving you all the tools you need to make your business run better and smoother.  In this issue, on page 12, I am including an arti-
cle that will demonstrate how I got involved at our local government level in the county I work in, the success we had & the tools I used that FMCA 
provided to me.  I want to encourage you to use the same tools and go to your local counties and do the same.  We will endorse you but you have to 
make it happen.  I was successful here and I know you can be too.   
  
I look forward to meeting with all of you at the May Dock & Marine Expo.   
  
Respectfully, 
  
John Loftis 
President, FMCA 
www.myfmca.org 

 

Project Bid Reports 
~COMING SOON~ 

(This is a work in progress but we are excited about it) 

Send your classified ads to Don Ernst, don@ironwoods.com along with a de-
scription of your marine product, photo, location, and sales amount.  This service 
is for FMCA members to work together for new and used equipment and prod-
ucts.   

 

Marine Construction Classified's 
FREE to all FMCA Members 

WE NEED PRESS RELEASES FROM OUR MARINE CONTRACTORS FROM ALL OVER THE STATE.  
Send in your project photo's, articles & ideas and we will try to use them in one of 
the newsletters and on the website.    Example: Include photo attached & following 
description: 
  

Marina built by Loftis Marine Division, Inc. utilizing Pearson Pilings and 
Thru-Flow Decking products.  These products were found and used as a 
result of being a member of the Florida Marine Contractors Association.   

Timber Holdings International is now the North American Master Wholesale Distributor of Cambia™. 

Cambia as developed by Northland Forest Products is an environmentally sustainable family of products utilizing thermally modified domestic 

hardwoods. The environmentally-responsible Cambia™ process uses high heat and steam in a controlled atmosphere to improve dimensional 

stability and decay resistance. The addition of Cambia hardwoods to our existing Iron 

Woods® line greatly increases our selection of sustainable choices and reinforces our 

commitment to environmental stewardship. 

     To learn more about the Cambia™ process, visit http://cambiawood.com. 

     For samples and pricing, or to learn how you can become a Cambia™ dealer, please 

contact Timber Holdings. 

Phone: 414-445-8989. Email: info@ironwoods.com. 
MARINE CONSTRUCTION 
SUPPLY DIVISION 

Decking & Framing tools 

Stainless & Galvanized Bolts and 

rods 

Simpson Buckets & Connectors 

Muro and QuickDrive 

Tie rods 

Saw Blades, Wood Drilling Bits 

Nuts, Washers, Ogee Washers, Dock Washers 

Located in Jacksonville, 
Melbourne, Tampa, Sara-

sota, and Tallahassee. 
 
Further information call 
Nick Wyman or Tim Hewitt 
at 904-651-3718 or 904-

641-8909. 

http://www.myfmca.org/
http://cambiawood.com
mailto:info@ironwoods.com
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Chapter Updates—First Coast Chapter                   
 

 
 

Kelly White Vandroff Insurance, Chapter Director 
 
 
The Department of Environmental Protection held another successful workshop February 18, 2010 at the DEP office on Bay-
meadows Way, Jacksonville, FL.   Topic: Backfill with an enforcement module.  Mark Evans with the Army Corp of Engineers was 

a guest speaker. 
 
First,I would like to say thank you to the DEP for continuing these workshops.  There were approximately 40 people signed in, including representation 
from various county building departments, as well as many environmental firms.  I was somewhat disheartened by the lack of marine contractors in 
attendance.  I know these are tough times, but what better way to fill your day, then by increasing your knowledge that is free for the taking. 
 
Backfill and storm water run off are a bit over my head, so if anyone is interested in what was included in the presentation, please contact me and I will 
forward the materials direct to you for review. 
 
Mark Evans with ACOE was full of energy and helpful hints on enforcement.  Bottom line, get your permit prior to working or he will be coming after 
you and the homeowner.  The fines are steep and the homeowner will not be happy with you, when ACOE is making them undo the work they have 
just paid you to do. 
 
Mark also welcomes any permit violations be reported to him for review.  You will need to include location address, type of work being done and name 
of contractor & phone number advertised on the vessel, truck, equipment, etc.  He was quite excited about the prospect of ―busting‖ non-permitted 
sites.  Help him work for you! 
 
I am looking forward to seeing everyone very soon.  State Licensing Testing information is as follows: 

 

 
Please refer to the following website for updates:    http://www.myflorida.com/dbpr/servop/testing/exam.html 

April 27-28, 2010 Tallahassee Tallahassee Automobile Museum 

April 27-28, 2010 Kissimmee Ramada Orlando Celebration Resort and Convention Center 

April 27-28, 2010 Miami Doubletree Miami Mart Airport Hotel 

June 15-16, 2010 Tallahassee Tallahassee Automobile Museum 

June 15-16, 2010 Kissimmee Ramada Orlando Celebration Resort and Convention Center 

June 15-16, 2010 Miami Doubletree Miami Mart Airport Hotel 

Chapter Updates—Central Florida Chapter              
                                                       Rick Fender, Cloud 9 Services, Interim Chapter Director 

Your FMCA needs your help! The Chapter Chairperson position is available for the Central Florida Chapter. I 
won‘t lie to you and tell you there is no work required for this position. The Chapter Chairpersons for the Florida 
Marine Contractor‘s Association are very important to our organization. Each Chapter Chair is a member of the 
Board of Directors and represents the FMCA members in their respective geographic area. Chapter Chairs an-
swer the questions and concerns of their Chapter members. If there are questions or concerns or issues that the 
Chapter Chair cannot handle or is of enough urgency or importance, the Chapter Chair would take the questions, 
concerns or issues to the Board of Directors. The Chapter Chair would also partner with Associate, Professional 
or Contractor Members and others to hold Chapter meetings quarterly. The agenda for these meetings includes 
but are not limited to the discussion of current issues such as permitting, licensing, insurance, general industry 
news, networking and marine construction industry camaraderie. We have a great Board of Directors and a great 
Association, but we need your help to make our FMCA even better. Please contact John Loftis at 850-934-0530 
or email John.loftis@myfmca.org if you are willing to be considered for this position. Thanks for your help! 

Backfill DEP workshop in Jacksonville 

was well attended by both FMCA mem-

bers and non, or future, FMCA mem-

bers.  CORPS of Engineers and Florida 

DEP officials demonstrated and ex-

plained how we can all work together 

to make the permitting process work 

more quickly and efficiently.  Over 50 

people in attendance. 

http://www.myflorida.com/dbpr/servop/testing/exam.html
http://www.myfloridalicense.com/dbpr/servop/testing/ExamLocations.html
http://www.myfloridalicense.com/dbpr/servop/testing/ExamLocations.html
http://www.myfloridalicense.com/dbpr/servop/testing/ExamLocations.html
http://www.myfloridalicense.com/dbpr/servop/testing/ExamLocations.html
http://www.myfloridalicense.com/dbpr/servop/testing/ExamLocations.html
http://www.myfloridalicense.com/dbpr/servop/testing/ExamLocations.html
http://www.myfloridalicense.com/dbpr/servop/testing/ExamLocations.html
http://www.myfloridalicense.com/dbpr/servop/testing/ExamLocations.html
http://www.myfloridalicense.com/dbpr/servop/testing/ExamLocations.html
http://www.myfloridalicense.com/dbpr/servop/testing/ExamLocations.html
http://www.myfloridalicense.com/dbpr/servop/testing/ExamLocations.html
http://www.myfloridalicense.com/dbpr/servop/testing/ExamLocations.html
mailto:John.loftis@myfmca.org
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John Loftis 

   Getting All Florida Counties On Board 

FMCA worked really hard in 2007 to assist in developing a State Specialty Marine Contractor's License.  This 
was a major accomplishment.  The issue is that each of the counties throughout Florida have a different 
"Scope" written for what a Marine Contractor is & can do as well as the insurance required.  For example, in my 
county a Marine Contractor is not allowed to build a Dune Walkover.  A Licensed General Contractor would 
have to pull the permit and then build the walkover or subcontract it to a Marine Contractor.  The local county 
license scope doesn't allow us to do this work as it written now. 
  

I had a member come to me and ask for my help in getting this changed.  The procedure for doing this is to first go to the County Competency or 
Licensing Board (In some cases it may be titled differently or be the Board of County Commissioners).  Put the request on the agenda asking the 
"Licensing Board" for their endorsement.  Then if the board endorses it, we will be required to go before the Board of County Commissioners with 
a recommendation from the Licensing Board asking for them to adopt this into the ordinance.  I made the staff member that represents the board 
and the head building official aware of our intentions as well as told them we will be contacting our local County Commissioner and County Direc-
tor for support of this change.  The member who brought this problem to my attention then set up the meeting between the County Commissioner 
and ourselves.    
  
We moved forward and had the meeting with both the County Commissioner & the County Director and they agreed that our county scope should 
be consistent with the state scope.  They made phone calls to the Building Official stating their recommendation as well as sent emails to numer-
ous county officials to include the county attorney expressing their support.  The County Building Official  personally called me to let me know that 
staff agreed with our request and he will be recommending approval as well. 
  
We gave our presentation to the Competency Board this morning and we received a unanimous thumbs up for approval of this change and they 
will be making this recommendation at the next Board of County Commissioners meeting.  I consider this to be a huge success as our member 
who brought this to our attention had two Dune Walkover projects hanging in limbo with one already denied to him as a result of the previous 
ruling.   
  
It excites me to know that we can actually get involved with these agencies and that they will not only hear us and our issues, but actually work 
with us in helping changing the rules as well as act immediately on our behalf.  I can't say enough of how thankful 
I am that this Commissioner took the time out of his day to talk with us.  He has even taken some other sugges-
tions from us and put them on his board for future things to address at a later date.  These will be changes that 
will better our industry.  More importantly though, is that our Member can get to work soon on these very large 
projects as well as our industry will not miss out on the opportunity to build all of the future Dune Walkovers and 
Boardwalks.  A major increase to our industry. 
  
Please see the tools I used in this newsletter, page 12, that I am giving you to use if you or someone you know 
are facing similar issues.  The Board complimented these tools we used stating that they were well thought out 
and well put together.  They worked and they impress.   

Page 6  

 

1.  American Marine Construction of S. Fl, Inc 
     Michael McCartney President 
     PO Box 152486 
     Cape Coral, FL 33915 
     239-945-7759 (Office) 
     Michael@bestdock.com 
     www.bestdock.com 

2.  JIMDI, Inc 
     Dave Gerdeman, VP sales and marketing 
     5375 Edgeway Dr 
     Allendale, MI 49401 
     616-875-7725 (Office) 
     616-875-6009 (fax) 
     dgerdeman@jimdiinc.com 
     www.surestep-usa.com 

3.  Atlantic Aluminum & Marine Products, Inc. 
     Jeffery Tellex, General Manager 
     221 S. 3rd St 
     Lantana, FL 33462 
     561-310-4360 (Office) 
     561-533-8017 (fax) 
     jtellex@floatstep.com 
     www.atlanticaluminummarine.com 

 4.  Tampa Bay Marine 
     Melynda Calves, Owner 
     6912 Ohio Ave. 
     Gibsonton, FL 33534 
     813-672-1222 (Office) 
     813-672-8534 (fax) 
     tbm@tampabaymarineinc.com 
     www.tampabaymarineinc.com 

5.  Universal Fastener Outsourcing LLC 
     Alan Stoneking 
     14652 Director Rd. 
      West Fork, AR 72774 
      800-352-0028 (Office) 
      866-525-5139 (Fax) 
      alan@suredrive.com 
      www.911-nails.com 

6.  Royal Foam LLC 
     Viacheslav Kulbaka, President 
     1333 Haines St 
      Jacksonville, FL 32206 
     904-632-2355 (Office) 
     904-632-2553 (Fax) 
     info@royalfoam.us 
     viacheslav@royalfoam.us 
     www.Royalfoam.us 

7.  C & M Marine Products, Inc. 
     Mark Winslow, President 
     1461 Lake Groves Rd. NW 
      Lake Placid, FL 33852 
     863-465-0588 (Office) 
     863-699-1372 (Fax) 
     mark@cmmarineproducts.com 
     www.cmmarineproducts.com 

8.  Dolphin Boatlifts, Inc 
     Robert Shenkel, President 
     6440 Topaz Ct. 
     Fort Myers, FL 33966 
     239-936-1782 (Office) 
     239-936-8250 (Fax) 
    www.dolphinboatlifts.com  

 

FMCA WELCOMES NEW MEMBERS 

mailto:Michael@bestdock.com
http://www.bestdock.com/
mailto:dgerdeman@jimdiinc.com
http://www.surestep-usa.com/
mailto:jtellex@floatstep.com
http://www.atlanticaluminummarine.com/
mailto:tbm@tampabaymarineinc.com
http://www.tampabaymarineinc.com/
mailto:alan@suredrive.com
http://www.911-nails.com/
mailto:info@royalfoam.us
mailto:viacheslav@royalfoam.us
http://www.royalfoam.us/
mailto:mark@cmmarineproducts.com
http://www.cmmarineproducts.com/
http://www.dolphinboatlifts.com/


7 

Chapter Updates —South Florida 
Chapter              
James Charles,Lewis, Longman & Walker 

Chapter Director 
FMCA is a member based association to advance the 
needs of marine contractors.  With this in mind, the South 
Florida Chapter‘s primary goal in 2010 is to encourage 
the South Florida contractors to become invested in the 
Association.  As such we need your input and comments 

on what contractors in South Florida need FMCA to do for them.  Some of 
the ideas we have conceptualized for 2010 include: 
Enforcement:  We are consistently hearing that uninsured contractors are the 
biggest concern for FMCA members because of the competitive disadvan-
tage created by their lower overhead.  The law is clear what insurance cover-
age is required but unfortunately these requirements are not understood or 
enforced by local permitting authorities.  The South Florida Chapter wants to 
begin an education campaign to inform local permitting agencies of the insur-
ance requirements and persuade them to compel proof of insurance before 
issuing building permits. 
Permitting Workshops:  Understanding the permitting process and building 
relationships with the permitting agencies is vital to timely and cost-effective 
permitting.  These workshops will cover helpful information about DEP and 
Corps rules, project requirements and expectations, as well as the permitting 
process associated with the DEP‘s Submerged Lands and Environmental 
Resource Permitting (SLERP) program.  
Marketing Workshops:  During difficult times like we are currently experienc-
ing, effective marketing is critical to survival.  We would like to provide work-
shops to help further develop our membership‘s marketing toolbox.   
Insurance Claims Workshops:  What do you do when someone gets hurt on 
your job site?  What can you expect?  How does your insurance coverage 
kick in?  How should you plan in advance of a claim?  These workshops will 
answer those questions for you and more. 
Contracts/forms:  We are considering developing a forms database that our 
members could utilize in their business; including but not limited to, form 
contracts, purchase orders, etc..  Again, we need the input of the member-
ship. Call me at 561-640-0820 or Lori Sousa at 561-752-0199 to learn more. 
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St. Lucie County Media Relations 
2300 Virginia Ave. 
Fort Pierce, Fla. 34982 
www.stlucieco.gov  
 
For more information, contact: 
Erick Gill, Public Information Office 
(772) 462-1791 Office / 
gille@stlucieco.org   

 
COUNTY MODIFIES PURCHASING MANUAL TO ADD AN 

APPRENTICESHIP PROGRAM FOR CONSTRUCTION PRO-

JECTS THAT EXCEED $300,000  
 

FORT PIERCE – The St. Lucie County Board of County Commis-
sioners recently amended its Purchasing Manual to include an 
Apprenticeship Program for all construction projects that exceed 
$300,000.  
 
St. Lucie County's new apprenticeship requirement states that for 
all County-funded construction projects that exceed $300,000 at 
least 20 percent of the laborers working in specialties for which 
there are apprentice programs registered with the County shall be 
apprentices. These apprentices must be students in certified State 
of Florida Pre-Apprenticeship Programs, located in St. Lucie, Mar-
tin, Indian River or Okeechobee counties. A County-approved ap-
prenticeship program is one that is registered with St. Lucie County 
and has the required documentation, including proof of certification 
with the State of Florida and proof of having an educational facility 
located within the Treasure Coast.  
 
The Apprenticeship Program is required for all construction pro-
jects greater than $300,000, unless the requirement is waived or 
modified by the St. Lucie County Director of the Office of Manage-
ment and Budget, with the approval of the County Administrator, or 
through an appeal to the Board of County Commissioners. Excep-
tions will only be made if the contractor can demonstrate that the 
available apprentices are not sufficient to meet the required 20 
percent or if there are sufficient savings of time and money.  
The failure of a contractor to not include the apprenticeship re-
quirement will result in the contractor's bid being deemed non-
responsive.  
 
For more information about St. Lucie County's Apprenticeship Pro-
gram, contact the Purchasing Division at (772) 462-1700 or 
www.stlucieco.gov/purchasing  

http://www.stlucieco.gov/
mailto:gille@stlucieco.org
http://www.stlucieco.gov/purchasing
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FLORIDA LOCAL NEWS 
FMCA Meets with Flagler County Officials, Stacy Zwenger, Nautilus Marine Construction 

 
Thursday, February 25th 2010, Flagler County Building and Licensing Officials: Mr. Gary Hiatt, Ms.Ramona Zavacky and Mr. Adam Mengele met with 
FMCA board member Kelly Zufelt-White and FMCA member, Stacy Zwenger of Nautilus Marine Construction.  In addition Ms. Sally Sherman, Deputy 
County Administrator, was present and was instrumental in organizing the meeting at the request of the Association.   
 
The purpose of the meeting was to open the doors of communication for a good working relationship and to see what we could all do to increase the 
professionalism of the marine construction industry in Flagler County.  Flagler is on the leading edge of licensing, permitting and insurance enforce-
ment; however there are still obstacles as it pertains to the Florida Statutes and the county‘s abilities.  Everyone agreed in the end as to the direction 
we, the association, should proceed.     
 
We discussed the permitting process for Flagler County and how municipalities within Flagler County may have different processes and requirements 
than Flagler County.   We are putting together a contact list for Flagler County and the underlying cities to provide to our member contractors that do 
business in the county. We also discussed insurance and subcontracting requirements (definitely an area we need to work with a lobbyist to help cor-
rect, again due to State Statutes) as required by the County.  It turned out to be a very positive and productive meeting between the two groups.  We 
would like to give a warm ―thank you‖ to Flagler County for agreeing to meet with us.   
So, which county is next????  Suggestions are welcome!!  

Florida Marine Construction Today 
By Rick Fender, Founding President 

     I doubt that there is a better State than Florida for marine construction businesses. We have an 
enormous amount of waterfront properties, both coastal and inland. Although Florida is losing resi-
dents overall right now, that is a new trend. Marine Construction here includes everything from 
building bridges for FDOT to repairing a dock for a homeowner.   Your Florida Marine Contractor‘s 
Association was originally organized by Marine Contractors and industry suppliers with the goal of 
enhancing the ability of legitimate marine contractors to do business in Florida. One of the factors 
that we felt was critical to our business success was a way to separate the legitimate marine con-
tractors from those that are doing just enough marine projects to be dangerous. 
      In the beginning, USL&H (Longshore) was a very big issue; it was very expensive and not every 
marine contractor carried it, even some of the larger ones. The work your FMCA did on USL&H 
changed the issue through education and lobbying. Now the USL&H is still very important, but the coverage is reasonable so there isn‘t a good reason 
for anyone in the marine construction business not to carry it. However, educating of the public, the permitting authorities and our commercial and 
government customers is still important with regard to when the USL&H or 6006F code is required.  
When you are bidding against other FMCA member contractors on a project, you know they have the USL&H/6006F coverage. But what about the 
other contractors that don‘t normally do marine work but are snooping around for any job to do? On commercial or government projects, if USL&H is 
not mentioned in the insurance portion of the specifications, you can bet that I would be questioning the requirement at the pre-bid conference or I will 
question the owner in writing.   So even now, one of the things that separate the legitimate marine contractors from the others is still the USL&H. If you 
do a good job on education of the customer on this issue you can reduce the number of your competitors on a particular marine project.  
      Another way that you can separate yourself from the rest of the bidders on marine construction projects is to acquire the new Florida State Certified 
Marine Contractor‘s License. The license has been available for about 1.5 years as a division II license in the Florida Construction Industry Licensing 
Board. I ask my residential and commercial customers if they would rather trust someone who does marine construction as a sideline or a Florida State 
Certified Marine Contractor specifically licensed and insured to perform marine construction in Florida. I explain to those customers that the contractors 
who receive that license have proven to the State of Florida that they have the experience and USL&H/6006F insurance required for the license. Fur-
thermore, the State of Florida is satisfied that the licensee has the required marine construction knowledge after having passed the State‘s written test.  
When it comes to governmentally funded marine construction projects being bid in my area, several of the governmental entities are beginning to re-
quire that the successful bidder hold the Florida Marine Contractor‘s License. You may be thinking, ―Hey I have a General Contractor‘s License or 
other license…I can build that boat ramp!‖ While it is true that you may be able to procure the permit for the work with another license, the owner has 
the right to specify the licensing they require for a project. If this trend continues and you do not have the Florida Marine Contractor‘s License, you 
could be disqualified from bidding even though you could pull the permit for the work. 
     My hope as a longtime FMCA member is that after the Florida Marine Contractor‘s License has been around for 5 years that the FMCA ask the 
FCILB to move the license to Division I so that if you want to perform any of the items of work covered under the Marine Contractor‘s License you will 
have to possess that license. This would hopefully preclude other general, building, residential and other contractors from just jumping into marine 
construction contracting without the prerequisite experience, expertise and insurance. 
Therefore, I encourage all of our Contractor Members who have not procured the Florida State Certified Marine Contractor‘s License yet, to do so 
when possible. The License will help you, our Association and the industry.   

New Advertising Opportunities!   continued from front page 1 
The banner of an advertiser will be placed in rotation with the other advertisers and will be displayed at ran-
dom on every one of the main web pages. 

The banner sizes are: Banner (Top): 468x80 and Skyscraper (Sidebar): 307x212 
The Newsletter will be produced quarterly beginning January 2010 and will be placed on the web page and 
will be printed in high quality color and will be mailed to all members, industry partners and reciprocal mem-

bers. The annual prices the different size ads for the pages are as follows: 
Full page 7.5‖x10‖ $3,000.00- 2/3 page  $2,300.00- 1/2 page $1850.00- 1/3 page $1500.00- 1/4 page 
$1,000.00- 1/8 page $650.00 
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FMCA Member Tool from Presidents Message 
 
Local County Competency Board 
Building Official 
  
Date: 
  
Dear Competency Board, 
  
I am a local Marine Contractor in ( _________________) Counties as well as a member of The Florida Marine Contractors Association representing 
both the local association contractor members as well as the state industry as a whole.   
  
I would like to be added to the (Date & Time) meeting to bring before the Board the following item/request: 
  

REQUEST 
Request that the (_____________) County Competency Board adopt the ―Requirements‖, ―Language‖ & ―Definition‖ of the Florida Administrative Code 
(F.A.C.) rule:  61G4-15.033,  Titled ―Certification of Marine Specialty Contractors‖ as the scope for the County regulated ―Marine Construction‖ license.  
Please see the rule in its entirety attached as Exhibit ―A‖ as well as documentation that demonstrates the Development of, Proposal of, Hearing of, 
Change of & Final Order of Rule: 61G4-15.033 attached and labeled Exhibit ―B‖. (You may go to the following link for the location of the rule that can 
be used as Exhibits A & B) 
  
https://www.flrules.org/gateway/ruleno.asp?id=61G4-15.033  
  

HISTORY 
In 2007, The Florida Marine Contractors Association worked in Conjunction with Professional Testing and the Construction Industry Licensing Board 
(CILB) to create a statewide Marine Contractor‘s Specialty License.  We were successful in getting the state to approve this and the license is now 
currently active.  There is a state exam very similar to the Prometric Marine Contractor exam that a candidate must take in order to hold this state spe-
cialty license. 
  

INTENT 
The intent of this specialty license was to be an optional license for a Marine Contractor who wanted to work statewide instead of just the local county/
counties that he or she may live in or near.  This eliminates the need for either going through the reciprocity process and/or having to take an exam for 
each independent county.  It is not a mandatory license however it has been established that the Construction Industry Licensing Board (CILB) is going 
to require that a Marine Contractor doing marine construction work in the state of Florida will be required to be licensed by their local county and/or 
have this Specialty License.  If someone is caught doing this type of work and they do not have one or the other, the CILB may pursue further to in-
clude penalties. 
  

CONCERN 
That the languages of the ―County Marine Contractor‘s License‖ and the ―State Marine Specialty License‖ are not consistent with each other.  Example:  
A County Regulated General Contractor and a State Certified General Contractor most likely both have the same scope of work and requirements 
before and after they pull a permit so when they go in the county to pull a permit, it is clear regardless of whether it is county or state.  We are wanting 
the same for the Marine Contractor. 
  

SUMMARY 
Our Chapter Directors are pursuing this change through counties statewide with 
great success.  Adopting the requirements, language and definition of this rule for our 
local county marine construction license is one more step closer in having a successful 
relationship with the local governments in working together while establishing 
the Marine Construction Industry as a whole to be considered a Professional Industry.   
  
Thank you for your time in this request & I will be available at the meeting to present 
this request as well as answer any questions 
the Board might have. 
  
Respectfully, 
   
Your Name 

 

SAVE THE DATE!! 
FMCA -- Florida Dock & Marine Expo 

May 14-15, 2010 

https://www.flrules.org/gateway/ruleno.asp?id=61G4-15.033
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Chapter Updates—Southwest Chapter                   
 

 
 

Ron Paluck, Shoreline Lumber, Chapter Director 
 

The SWFL Chapter will be holding a meeting on April 29th, 2010 in Ft. Myers.  We will discuss committees to tackle the unli-
censed marine contractor issues that have been haunting this area.  Also, we will have a speaker talk about getting U.S. Long 

Shore insurance required in the Lee County areas.  If you have other topics of interest please contact me. 
 
See you at the Expo May 14 & 15 in Orlando. 

FMCA Florida Dock & Marine Expo 

Hilton, Walt Disney World Resort 
Lake Buena Vista, FL (Orlando) 

 May 14-15, 2010 

  

Expo Registration is OPEN!! 
 
 
Registration for the Expo as an exhibitor, sponsor, and attendee 
is open!  Low pricing is extended in consideration of the challeng-
ing economy.  The Expo Pass gives you access to all food and 
beverage events, educational sessions, and Expo.   
 
Visit www.FMCAMayExpo.eventsbot.com to register!   
 
Expo Pass - Early Bird Fee  On or after May 1, 

2010: 
$99 – Members    $149 – Members 
$149 - Non-Members   $199 - Non-
Members 
 
**Group Discounts are available for 5 or more registrants.  Please 
contact Lori Sousa at (561) 752-0199 for special pricing. 
  

Room Reservations at the Hilton WDW Resort: 
FMCA‘s discounted group rate is $129.00 for single/double occu-
pancy plus 12.5% tax.  You may call the hotel directly to make 
your reservations at (407) 827-4000 or (800) 782-4414.  The res-
ervation cut-off date is Monday, April 19, 2010.  Please identify 
yourself as a FMCA attendee. You may also find the housing link 
on FMCA's website.  Discounted self parking is $6.00 per day. 
 
  
Exhibitor Pricing for Members & Non-Members (includes (1) 

Expo Pass):  
10‘ x 10‘ booth - $450    
Tabletop - $350 (2) or more Tabletops @ $300 each 
Additional exhibitor staff - $75.00 (includes F&B events)   
  

Tentative Agenda: 
 
Friday, May 14, 2010: 
9:00 am - 3:30 pm -- Educational Sessions 
9:00 am - 3:30 pm - Exhibitor Setup (Expo Hall) 
12:00 pm - 1:15 pm - Lunch 

5:00 pm - 8:30 pm - Welcome Reception & Expo 
   **Extended hours for networking and exhibits.  Reception is 
cash bar. 
  
 

Saturday, May 15, 2010: 
8:00 am - 9:30 am -- Educational Sessions 

9:30 am - 12:00 pm - Florida Dock & Marine Expo  
12:00 pm – 3:00 pm – Lunch & FMCA General Meeting (to in-
clude the board meeting) 
 

Sponsorships: 
FMCA welcomes and appreciates your support!  Most sponsor-
ships are available online. Please contact Lori Sousa, FMCA 
Secretary/Treasurer, if you are interested in becoming the 
Grand Sponsor ($10,000), Diamond Sponsor ($7,500) or Gold 
Sponsor ($5,000). She can be reached at (561) 752-0199 or at 
lsousa@dealerriskservices.com. 
 
 
All meeting information and registration links are also located at 
www.myfmca.org.  Click on "Expo & Meetings." If you have any 
questions, please contact FMCA's meeting planner, Meg Slentz 
Nagy, at meg@meetingstoorder.com or at (321) 733-2670. 
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Increasing lumber prices due to short supply, not high demand 
Ron Paluck, Shoreline Lumber 

 
January brought one of the largest month to month lumber price increases on record.  In the past few years, 
the demand for lumber has not fluctuated significantly.  However, recently, the inclement weather, slowing 
production, and the lack of logs may dictate an increase in lumber pricing.  Just as the weather affects our 
personal lives, it impacts our business lives too.  The freezing temperatures, record setting snowfall, and 
abundant rainfall forced loggers to stop the harvest of pine trees.  One mill described the ground as ―rotten‖ - 
an endless freezing and thawing cycle. This prohibited the harvesting of wood.  Without the steady flow of 
logs, the saw mills were forced to shut down and send their crews home.  Today, to keep business running, 
the mills are searching for logs ready to harvest and paying more to get the wood ready for the consumer.  
 
―Lack of logs‖ does not translate to no more trees or the ridiculous threat that we have used up all the trees.  Specifically, this phrase signifies logs 
ready to purchase or ―prompt‖.  Additionally, there is no stockpile of logs waiting to be purchased and milled. 
 
The reduction in lumber supply is compounded by the closing of saw mills with the end of the building boom.  Now, the building industry is faced with a 
very low supply of lumber.  However, the mills are not able to meet the industry‘s daily needs, and there are fewer working mills.  
 
In conclusion, from a lumber yard perspective, it is tougher to stock as much material as we had in the past.  Our suppliers feel the same way.  For the 
most part, the days of buying extra and waiting for it to sell are gone.  Therefore, buying pieces verses bundles can be an everyday occurrence.  Un-
fortunately, this drives up the cost for the yard, and the increase may be passed on to the consumer.  Hopefully, in the near future, with the stabiliza-
tion of the weather and our economy, lumber prices will be more predictable. 

NOT ―Korean Fungus‖, something else!!  
Kelly Zufelt White, CRIS, Vandroff Insurance Agency, Inc. 

 
Anyone, who knows me, knows I am not a fan of the media playing on the publics fears in order to ―sale‖ more prints.  This topic had 
potential to do just that, to no avail, fortunately.  Well at least not yet! 
 
There appear to be members of the media contacting various government agencies, attempting to dig up information on a ―Korean 
Fungus‖ (not sure who named it!).  It was described as the ―new fungus attacking dock pilings and dock decks, all above the water 
line‖ and ―many, many docks are infected in the area and that the fungus was first spotted in the Fort Myers area last year‖ .  
 
While researching the topic, I was forwarded a copy of a scientific research article released in January 1992.  It was published in the 
Forest Products Journal, Volume 42.  
I will summarize it, as I understood it, from the article. 
 
Okay so here it goes!  This stuff has been around for many, many years! Yeah, years that is correct!  Oh and IT IS NOT A FUNGUS, 
it is salt crystals from salt water that the pilings are set in! 
 
There is a type of build up created by wet and dry cycles of seawater, a mechanical abrasion common in the first 1-2 ft above the 
mean high water line.  Chemicals penetrate the cca treated piling and crystals form when the water evaporates.  (Does not appear to 
affect creosote treated piling in the same manner.)  Usually noticed after about 5 years of exposure.  It is very noticeable on cca 
treated pilings because the brown fuzzy surfaces contrast with the light green water. The appearance may be displeasing, but it does 
not appear to affect the pilings function. Bodies of water with higher salt concentrations are visibly affected at higher rates than lower 
salt concentrations.   
 
Please make your customers aware of this.  I have been advised there are companies selling a product to dock owners that ―wil l kill 
the fungus‖ that is growing on the docks.  I wonder what kind of chemicals are in these products and how they affect salt crystals. 
Don‘t you? 
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Chapter Updates—Tampa Bay Chapter                   
 

 
Alycia McGlone, Wallace Welch & Willingham Marine Insurance, Chapter Director 

 
Now that spring has finally sprung, we can focus on not the ―cold‖ weather of this frosty winter, but what really is ―heating‖ up politi-
cally and economically.  I thought I would touch on some of the recent Reform Act‘s provisions and pass along some general insight 

to those FMCA members that are also employers and concerned about the changes coming.   Whether you agreed or disagreed, it is now law and will 
impact all of us at some point.  This information was gathered from outside sources and is not intended to provide tax advice. 
     Many of the Reform Act‘s provisions take place at some point in 2013, 2014, or later years, or are gradually phased in.  Some provisions, however, 
become effective immediately or within a short time.   
A few of these are: 
*  A temporary national high-risk pool will go into effect within 90 days of enactment. 
*  Restrictions on insurers lifetime limits, excessive waiting periods (over 90 days), rescissions, and pre-existing condition exclusions for children. 
*  Limitations on insurers‘ ability to impose annual limits on dollar value of coverage as determined by the Secretary of Health and Human Services. 
*  New insurance must pay the full cost of specified preventive care. 
*  Children can stay on their parents‘ insurance policies until they are 26. 
*  Rebates on Medicaid prescription drugs are increased effective January 1, 2010. 
Starting in 2011, health insurers must make rebates to enrollees if medical loss ratios are lower than specified levels.  Effective January 1, 2011, the 
elimination of the ability of employers to exclude from taxation (Medicare Part D) the subsidies they receive for maintaining retiree drug coverage for 
their Medicare-eligible retirees.  Effective January 1, 2011, contributions to employee flexible spending accounts will be limited to $2,500 per year, 
indexed to CPI, and reimbursements for non-prescription drugs will no longer be allowed.  
 
Impact on Employers - Employer Mandate. Effective January 1, 2014, the Reform Act assesses a fee of $750 per full-time employee (30+ hours per 
week) on employers with 50 or more employees that do not offer health coverage and that have at least one full-time employee who receives a pre-
mium tax credit.  For employers that impose a waiting period before employees can enroll in coverage, there will be a penalty payment of $400 for any 
full-time employee in a 30-60 day waiting period and $600 for any full-time employee in a 60-90 day waiting period.  The length of permitted waiting 
periods is particularly important for employers with a high turnover workforce.  The Reconciliation Act would increase the penalty to $2,000 per full-
time employee, excluding the first 30 employees from the assessment.  Employers would not be assessed any payments if they require a waiting pe-
riod before any employee can enroll in the health coverage, but the amount of any waiting period will be limited to 90 days. 
     These are just a few of the areas that may impact you and/or your business.  There are many other areas that will need to be defined and how it 
will impact both small and medium size businesses.  If you are interested in learning more please get in touch with me.   
 
I am in the process of organizing our chapter activities.  Please contact me for programs you would like to see for the Tampa Chapter.    I will be at the 
Expo in May and look forward to meeting you there.  Wishing you a Spring in your step, and a Sprung in the Right Direction! 

 

To: FMCA Members – A Library of BMPs 
 
Public Notice 
 

 
The TECHBlue Center, based in Jacksonville, FL. is expanding a recent project which may interest the FMCA --- a digital resource library for marine 
contractors. The library of information is a web-based open source for: 

1.  Best Management Practices (BMPs) which affect clean waterfront construction. 
2.  Searchable templates used in sustainable construction and environmental management. 
3.  Monitoring warranties and product specifications used in marine construction. 

 
The library is a collection of several areas of professional waterfront study over the last three years. It includes example references from other con-
struction trade industries and references used in the Florida marine contractors licensing test. 
 
―We are providing this collection as a free independent service to waterfront contractors. On an elementary level we are simply collecting available 
templates on environmental practices.‖ states Dale Gilbert, a founding Director of The TECHBlue Center, ―On a more proactive clean water level, we 
are encouraging all waterfront industries, clean marina programs and marine professionals to declare their leadership role.‖ 
 
TECHBlue chronicles new practices and technologies as they apply to waterfront construction. Florida is a national and international center for ‗all-
things waterfront‘. Contributions by Florida marine contractors will carry a high degree of influence. 
 
Small business owners continually look for methods to lower the cost of conforming to environmental regulation.  Good BMPs, historically, help the 
bottom line in several ways: 

1.  Reduced time in reaching regulatory compliance. 
2.  Reduced time and expense with warranty work and call-backs. 
3.  Increased income from implementing monitoring schedules. 

 
―It is our hope that the BMP process will have a significant positive impact on marinas and waterfront sites, with little or no capital cost.‖ Gilbert contin-
ues, ―Continual improvement of BMPs will help reinforce the meaning of ‗sustainable‘ at the waterfront.‖ 
 
Templates, checklists and BMP study outlines are open source links available at the TECHBlue website www.cleanwaterfront.net/  
 
The TECHBlue Center is a non-profit think-tank for waterfront professionals. If you are interested in contributing data, templates, example practices, 
comments or suggestions to the TECHBlue Library, contact Dale Gilbert at 904.292.9444.  

http://www.cleanwaterfront.net/Summit
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