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FMCA Platinum Members
GATOR DOCK & MARINE Joe McCloskey 800-621-2207
GOLDEN BOAT LIFTS Bill Golden 888-909-5438 ext 225
LP (Louisiana Pacific) Rick Fisher 813-991-7898
PPW Gus Stritt 800-273-4076
RAVENS MARINE, INC. Matthew Hill 800-676-3023
ROBBINS MANUFACTURING Bruce Palmer 888-558-8199
ACE BOAT LIFTS Kristy Tingle 941-493-8100
BELLINGHAM MARINE Steve Ryder 904-358-3362
CRANE MATERIALS INTERNATIONAL John Irvine 800-256-8857
DECKS & DOCKS LUMBER CO. Dan Gileo 727-399-9663

Charter Platinum Members have each made a five-year
membership pledge in support of the Association.

Spring 2008
FMCA Mini Expo
April 25-26, 2008

Rosen Plaza Hotel on
I-Drive, Orlando
Register online at

www.fmca.us

The Professional Trade
Association

for the Marine
Construction Industry

FMCA Contractors could see
Workers’ Comp rates drop
even more, and all FMCA

members – including Associates and
Professionals – now have an opportunity
to reduce health insurance costs.

Both programs’ feasibility are based on
the number of firms willing to participate.

A very brief questionnaire and an expla-
nation of the programs are on page 15
(the centerfold) of this issue.

US Coast Guard (USCG) reg-
ulations requiring drug and
alcohol testing for all licensed

captains and documented mariners are
causing confusion and concern among

FMCA contractors.

The issue first came to light when a
member’s vessel, pushing a barge, was
boarded by USCG for inspection. The
company was cited for failure to display a
drug and alcohol policy statement aboard
the vessel, and was further advised that a

A Boca Dock & Seawall canal-front dock installation in Palm Beach County with dual
PWC floats and stand-off whips. If you’d like your installation or product featured here in

the ADVOCATE masthead photo, submission instructions are inside on page 18.

Lower Insurance
Rates For Members

A Little DAPI’ll
Do Ya

DAPI continues on page 6



Dear Members,

We had another very productive meeting
in January. During a board meeting on
Friday and a general membership session
on Saturday we covered quite a bit of
material. Topics included plans for
FMCA workers’ comp and health insur-
ance programs, the process for writing
the test exams for the new Florida State
Certified Marine Contractor’s License,
and progress on our permit reform bill, S
1242, which has just been introduced in
the Florida Legislature.

This time the meeting was held in
Sebastian at the superb Capt. Hiram’s
Resort. Having lived on the West Coast
of Florida for most of my life I had never
heard of Capt. Hiram’s. What I found
was that this place had it all for a nice,
relaxing weekend away from home.
Along with the hotel and great water-
front restaurant on the Indian River,
they had a rockin’ outside bar area with
a stage for entertainment every night of
the week. I’m not sure what they do
when it rains, but it was a beautiful night
when we were there so we enjoyed the
band and the refreshments from the bar.

The meeting started with a presentation

from IOA (Insurance Office of America)
concerning the creation of a Captive or
Dividend insurance program for FMCA.
The positives and negatives were
explained to the board for these two dif-
ferent types of Worker’s Compensation
programs including the costs and poten-
tial savings of each program. Look at
the centerfold of this ADVOCATE for a
survey concerning your interest in this
type of program. Your responses are
needed to determine if the board should
move forward with this process. Another
area brought up during this insurance
presentation was the idea of a group
health insurance plan for FMCA
members. This would be a separate
program from the Captive or Dividend
program and seems to be something that
would be easier to accomplish as a
group. This topic is also included in the
centerfold survey.

The permit reform bill, sponsored by
Senator Dennis Jones in the Senate and
Representative Trudi Willliams in the
House, is the result of years of hard
work. The Board approved retaining
Frank Matthews of Hopping Green &
Sams, himself a former FMCA Board
Member, to help shepherd the bill
through to passage.

This year we are in the process of con-
verting our Dock & Marine Expo to a
Springtime event rather than a Fall
event. The main reason for this move
has been conflicting events, which forced
some of our exhibitors to choose
between two events or spread themselves
thin – not to mention that October is a
high time for hurricanes! So the result
for 2008 is two “Mini-Expos” this year.
The first is April 25 and 26 at the Rosen
Plaza in Orlando, with a special License
Exam workshop beginning April 24.
The second Mini-Expo will be held in
October at the Hutchinson Island Resort
in Stuart. Be sure to sign up early for
both events. The Spring Mini registra-
tion is online at www.fmca.us.

On Saturday the main focus was the new
Marine Contractor’s license.
Professional Testing, Inc. has been
assigned the task of creating the test for
the license. David Cox, President and
Dr. Cynthia D. Woodley, V.P. and
Psychometrician (an expert at creating
tests) gave a very informative presenta-
tion outlining the process for forming
test questions and then molding those
questions into a comprehensive exam.
They explained that the license is com-
pletely dependent on our participation to
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Mike Jones

President’s Letter

Launching a Contractor’s License and FMCA Insurance Programs
– while having fun! (A review of the January meeting, plus news
about great programs at the April Mini Expo)

www.trul ine.us 
(239) 591-6234 
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President’s Message continues on page 11

Good News! A bad
policy has been
reversed.

In 2005, the St Johns River Water
Management District decided it should
administer permits for all multi-unit res-
idential construction, including single
family homes in multi-unit develop-
ments. The Dept of Environmental
Protection (DEP) agreed, saying that was
a correct interpretation of their rules.

Apparently not. This past month, things
went back to the way they were. DEP
again handles all single-family residen-
tial permits. And now they say that’s the
correct interpretation of the rules.

Why is this good? When the District
handled permits, they used different
standards than DEP. A homeowner
seeking a dock, next to houses with docks
permitted by DEP, would be denied by
the district. (And doesn’t that say

volumes about the thought and science
that goes into permit reviews?)

Thankfully, that odd interregnum is over,
but issues remain. The first is why DEP
and the WMDs are separate agencies.
The second is the horribly flawed Rule
process. The third is all those “guid-
ances” and “interpretations” that litter
the landscape. What’s up with all that?
Which brings me to.....

SUNSET COMMITTEE

Perhaps ironically, there is a new branch
of Florida Government whose job it is to
evaluate whether other branches of gov-
ernment have outlived their purpose.

It’s called the Sunset Committee and I
spoke to them in late January about
DEP, the WMDs, and the Florida
Wildlife Commission, which are on the
review list this year. I was delighted by
the positive reception I received.

I’m looking for a few good members who
will help me make the case to combine
DEP/WMD, and perhaps more. Time is
short. Call me or email me. 321-453-
3051; swebster@fmca.us.

SB 1242

Senate Bill 1243 is FMCA’s permit
reform bill. We will be launching an
action alert on this and will need
Members’ vigorous support.

So, what is it? It’s legislation that will
enact changes recommended by our two-
year Permit Workshop program, and
endorsed by Florida’s Joint Committee
on Intergovernmental Relations.
(Review a copy of the bill and the JCIR
report online at www.fmca.us/issues.html.)

The bill is being introduced by Senator
Dennis Jones and by Representative
Trudi Williams. Folks, sponsors like
Dennis and Trudi are the “Dream
Team” of Florida government. Special
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Executive Director’s Report

A Reversal in Our Favor; Can DEP and
WMD Be Combined; Our Permitting Bill;
and Much More

Executive Director’s Report continues on page 6

Steven Webster

SEND IN
THOSE EMAILS!

WE ARE KEEPING

THE MANATEE
ACTION ALERT

ONLINE AND URGE

EVERYONE TO

CONTINUE TO LET

THE GOVERNOR

KNOW OUR VIEW

OF HIS DECISION

WWW.FMCA.US/
ACTION
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I
attended the workshop for
submerged land lease fees.
Here are the highlights.

1. Public marina is defined as “first
come, first served” marina with 90%
open to the public with no qualifying
memberships, stock ownership, equity
interest, etc.

2. Working Waterfronts are support
facilities open to the public which
require upland locations adjacent to the
submerged lands.

3. Standard lease terms are 5 years
with automatic 5 year renewal. “First
come, first served” marinas will have a
standard 10 year lease term. I pointed
out that Small Business Association and
private lenders have required longer
leases to match the terms of the
finance (e.g. I was required to have a
20 year lease at my marina - which cost
an extra fee).

4. Fees: They are eliminating the 6%
of rental revenue and going with a per
square foot fee. The bottom line is that
with a flat per square footage rate they
do not have to employ an auditing
section to chase the dollars. See
attached matrix for proposed fees.
Note that the current 30% discount for
public goes away because the price per
square foot is built in with a discount.
Clean Marina's will still have a 10%
discount. The fees are subject to CPI
and adjusted every March.

5. Private leases, transferred from a
“First come, first served” marina will
have a 10% fee on market value of the
leased area. This market value is based

on an appraisal which is picked by DEP
and paid by the applicant. For
example, if they appraise the value of
a public marina switching to a private
lease at $10,000,000, then the owner
would have to pay DEP $1,000,000 at
the beginning of the lease regardless of
the actual “selling” of the slips. Then
the annual lease will more than
quadruple. Bottom line is that the state
is trying to deter privatization of slips
from public access or to use a slang
term “dockominiums”.

6. Special event fees (such as leases for
boat shows) will remain the same as
before. 5% of revenue generated from
the submerged land lease areas. This
was proposed to increase to 10%. They
pulled back on this item.

7. Dredge easements. Annual fee
based on rate structure the facility is
rated. One time fee of $2,000 (fresh-
water), $4,500 (saltwater) per boat slip.
Another example: You want to build a
100 slip marina and need to dredge a
channel to provide access to this
marina. If you are in salt water then it
will be a fee of $450,000 to do this. I
complained that this was too onerous of
a requirement if in fact the State wants
to increase public access to the water. I
feel they listened but did not hear my
plea.

Brett E. Hinely
President
Bluewater Bay Marina
290 Yacht Club Drive
Niceville FL 32578
Tel (850) 897-2821
www.bluewaterbaymarina.com
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18-21 Draft Rule: the Highlights (and Lowlights)
by Brett Hinely, President, Blue Water Bay Marina

INDUSTRIAL LUMBER
Shipment by Truck

DRAGLINE MATS

BARGE MATS

SHOVEL MATS

OAK TIMBERS

Diane L. Murray                                              “Service Since1971”

Check Out Our New Website
www.crane-mats.com

OAK CRANE MATS
MANUFACTURERS & DISTRIBUTORS OF

OAK CRANE MATSOAK CRANE MATS

SOUTH EASTERN TIMBER 
CORPORATION

SOUTH EASTERN TIMBERSOUTH EASTERN TIMBER 
CORPORATIONCORPORATION

Toll Free: 1-800-752-3804
Phone: 954-752-3800

FMCA objects to the
proposed 18-21 changes.

Specifically, we object to higher rates
in Aquatic Preserves, and for working
waterfront. Many marine contractors
keep vessels at working waterfront
facilities – this proposal costs more

money without any benefit.

We object to a single rate structure for
all waters in Florida, as they fail to
consider the higher value of slips in

South Florida and their lower value in
North Florida and the Panhandle.

We strenuously object to the new fees
for so-called dredge easements.

Florida needs to promote dredging,
which is vital to safe navigation and

as an environmental benefit.
Remember when forestry services

tried to put out every fire? Sadly, DEP
is managing waterways just like the
forests of old, allowing waterways to
silt in, clog up, and stifle plant and

marine life.

We object that money raised from
these new fees is not earmarked for
improved public waterway access.
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www.decks-docks.com
Decks&Docks Lumber Company Inc. • Member of Florida Marine Contractors Association

• Stocking a full-line of marine 
 building supplies including:
 

- Marine Piling

 - Pressure Treated Lumber

 - Composite Decking

- Vinyl & Steel Seawall

 - Dock Accessories

• Professional sales staff

• Material delivered directly 
 to the job site

• 4 convenient locations

• Serving Florida for over 
 15 years

4801 95th St. N
St. Petersburg, FL 33708
727-399-9663
727-399-8453 Fax

2036 20th Street
Sarasota, FL 34234
941-952-9663
941-952-9662 Fax

3750 Exchange Ave.
Naples, FL 34104
239-403-9663
239-403-9631 Fax

317 Rosa L. Jones Blvd
Cocoa, FL 32922
321-504-9606
321-504-9614 Fax

St. N
burg, FL 33708
9663

2036 20th Street
Sarasota, FL 34234
941 952 9663

1-866-528-96636 528

Decks & Docks Lumber Company Inc. 
provides a full-line of marine construction 
materials, dock accessories and deck 
building materials. We have over fi fteen 
years of experience serving the needs of
marine and general contractors as well as 
marinas, condos, municipalities and 
residences. Each of our fully stocked locations 
provide attentive customer service, a trained 
and knowledgeable sales staff, prompt and 
reliable delivery, and competitive pricing. All of 
this has earned us an unparalleled reputation 
for great service and unbeatable value.

We proudly supply the following brands:

thanks to Doug Speeler and Mike Jones
for their hard work. And thanks to Frank
Matthews of Hopping, Green & Sams,
who will direct our effort to shepherd this
bill through to passage.

Which brings up an important point. If –
or rather, when – it passes, this bill will
significantly reduce costs and simplify
permitting for many marine projects. We
ask that you invest a few of those dollars-to-be-
saved to help get this bill passed.

Board Members will be calling you
asking for a few dollars or more. Can you
kick in $100? $25? Great. Every dollar is
appreciated. If you aren’t called, please
call me – 321-453-3051 – to hook you up.

FMCA members have the ability to
shape the rules and laws that govern our
business. As S1242 shows! By being
aware of what’s going to happen, FMCA
members can take advantage of change
– good or bad – before others. That’s a
business benefit non-members will never enjoy!

SELLING

This is very cool. FMCA has teamed
with Sandler Sales Institute – the world’s
largest – to show you how to improve
productivity and make the sale. The first
workshop in what will be an ongoing
relationship will be held April 26, at
1:30PM, at the FMCA Mini Expo,
Rosen Plaza, Orlando.

Sandler charges a client company $3000
for a one-and-a-half hour workshop.
You, as an FMCA Member, can partici-
pate for just $100. And, if you’re a Mini
Expo exhibitor, you receive a $50 credit!

FOUR CEUS FOR $20!

You can’t beat this deal. Four hours of
Continuing Education courses for just
$20. Professional Testing, the firm devel-
oping the marine contractor license
exam, will walk you and your classmates
through the very interesting process of
developing an exam.

This seminar will run Friday, April 25,
from 1:30 to 5PM, at the Spring Mini
Expo, Rosen Plaza, Orlando. It is very
similar to what we saw at the Sebastian

quarterly meeting in January. The differ-
ence is that your time will count toward
four elective Florida CEU credits.

The $20 fee helps cover the cost of room
rental and hotel charges. Attendees will
not only find this interesting – you’ll also
learn some interesting ‘tricks of the
trade’ that may improve your test-taking
skills! These CEUs can be credited to any

Florida license-holder needing elective
credits. The course is open to all FMCA
members. Register online at
www.fmca.us.

POLITICAL PREDICTIONS

If you read my Report last month, you’ll
remember my assertion that Charlie
Crist’s manatee decision was driven by
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Executive Director’s Report continues from page 2

Report continues on page 8
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Please welcome a new member and new ADVOCATE advertiser to the Association.
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A
lthough most of you
reading this article are
familiar with the truth in what’s

written here, you may not have a real
estate background to evaluate how
marine construction directly affects the
ultimate value of a property.

Wa t e r f r o n t
homeowners
are most
l i k e l y
unaware of
the benefits of
b u i l d i n g
quality marine
amenities on
their property.
I hope you

can use this article to educate your cus-
tomers on the benefits of having you
build a quality marine project for them,
or supply the products or professional
expertise a quality project demands.

Back in the early 90’s I was a
Broker selling real estate, spe-
cializing in lakefront properties
in Central Florida. In fact, that
is how I got into the marine
construction business. But that
story is for later. When I
worked with buyers, I found
that if the dock, boathouse or
seawall were in good repair and
of an average design, the buyers would
not try to discount the home’s price
based on those amenities. If the home
had an old dock or one that had been
damaged or was badly “home-built,” the
buyers would want to reduce the price of
the home not only by the cost of removal
of the dock or seawall, but also for the
price to replace it. If the seawall was
leaning or had holes in it, the buyer
might demand that it be replaced or
require a significant discount before they
would buy.

What I found was that depending on the

condition of the seawall, dock or boat-
house, it was sometimes better to remove
those items before attempting to sell the
home. This presented the potential
buyers with somewhat of a clean slate to
work with when they envisioned their
backyard and marine environment. In
some cases, it even reduced the seller’s
liability when selling the home since
buyers and real estate agents would not
be walking onto an unsafe structure.

I found that when the home had a high
quality dock, deck, seawall or boathouse,
the buyers would be more likely to offer
the list price when purchasing the home.
Further, I found that back in the early
90’s some builders had a reputation for
quality building Therefore, when I
listed a property built by a quality
builder, I’d always list the builder’s name
in the ad.

(I liked the quality of one such company
so much that I bought an ownership

share, and became the Vice-
President and General
Contractor of Record. Then, in
2001, I opened Cloud 9 Services
and have been here since!)

Today, after a career that
included five years selling lake-
front real estate and over 12
years in marine construction, I
have learned that when it comes

to selling your home, docks, decks and
boathouses are different than swimming
pools.

Not everyone looking to buy a home
wants a swimming pool. This fact
reduces the number of buyers.
Therefore the money you spend on a
swimming pool may never be fully
recaptured when you sell the home.

On the other hand, everyone who buys a
lakefront home wants to access the
water. They all want docks and boat-
houses to enhance their enjoyment of

the lake, river, or coast.
Adding or remodeling a dock or boat-
house is like the money a homeowner
would spend on upgrading landscaping
or their kitchen. Upgraded landscaping
and remodeling a kitchen will normally
increase the sales price of the home
more than the cost of the improvements.

I have found that a high quality dock
and boathouse will increase your sales
price above the original dock or boat-
house investment as well.

Seawalls are a little different. If you have
a seawall, it
makes the
buyer feel
that the
property is
p r o t e c t e d
from storms
and erosion.
Also, if you have a seawall, it gives you
an area of demarcation between the lake
and the yard’s landscaping. Seawalls
make maintaining your lawn safer. Have
you ever tried to mow grass on a steep
bank where there should be a seawall? It
is no fun. Finally, a seawall finishes off
the waterfront when combined with a
dock, boathouse and good landscaping
for that ideal lakefront paradise.

When you’re discussing a project with a
client or prospect, it’s always wise to
point out that quality marine construc-
tion is an improvement – and it’s a good
investment, too!

SPRING 2008 MINI EXPO

REGISTRATION IS LIVE ONLINE

WWW.FMCA.US/EXPO

SEE YOU THERE

APRIL 25-26, 2008
THE ROSEN PLAZA ORLANDO

How Waterfront Property Values are
Affected by Boathouses, Docks and Seawalls
BY RICK FENDER, CLOUD 9 SERVICES, ORLANDO

Well-executed details are
eye-catchers, such as the
woodwork in a boathouse

roof, or the copper caps on
square piles.
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President’s Letter continues from page 3

create a good test. This is a wonderful opportunity available to
about 15 lucky Members. Why lucky? Because each hour spent
working on the exam is worth a CE (continuing education) credit.
Plus, participants’ room and board is paid, and even travel costs.
Things are moving quickly!

Of course we need as many Contractor members as possible
but we also need Associate and Professional members. The
first license meeting will be held February 22-24 in Orlando at
Professional Testing’s headquarters. The second session will be
April 24-25, at our Spring Mini Expo in Orlando.

Here’s another item to keep an eye on. We all know business

has slowed down. And we’re doing something about it. Rick
Fender of Cloud 9 Services, FMCA’s original President and
our current Past President, recently introduced our Executive
Director to Curt Resnick of Sandler Sales Training. Steven
immediately signed a deal with Curt that gives FMCA
members 30% off on Sandler training programs, and kicks off
with a special one and a half hour workshop at the Mini Expo
in Orlando, Saturday, from 1:30 to :3PM for just $100 per
person. (Sandler normally charges a firm $3000 for this, but
cut us a deal because of their long-time relationship with
Rick.) This isn’t just for contractors. In fact, the members who
will especially benefit are our Associate and Professional
Members.

I hope you enjoyed this quick update on the
latest meeting and I hope to see you all at
the Mini Expo!

Sincerely,

Mike Jones

A big welcome back to the Board to Frank
Turk from International Dock Products,
Inc. At the January meeting the board
unanimously voted to offer Frank an open

board position that resulted when board
candidate Rod Hallson from Skyline Steel,
Inc., was transferred to another position
that was unrelated to marine construction.
Frank has accepted the post and we look
forward to his input. For those of you who
are new to the organization, Frank has pre-
vious experience on the board; he served as
the Treasurer a few years ago.
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certified, independent, drug-testing firm must be retained as
part of the program.

WHO IS COVERED?

After extensive dialog with the Coast Guard, here’s what we
have determined:

1) If you or any of your employees are either
licensed captains or documented mariners, then
you must be enrolled in a Coast Guard certified
drug and alcohol testing program.

2) If your company owns or operates any Coast
Guard registered vessels (generally boats over 26
feet), then you probably need to be enrolled.

3) If you have any self-propelled barges over 26
feet in length, you should enroll.

On the other hand, if you have small barges, or
small boats pushing barges, and no captains or mariners, then
you are exempt from this program.

HOW TO PARTICIPATE

1) If you already have a drug safety program as part of your
Workers’ Comp, your program is probably administered by a
certified test lab, which should be able to handle the paper-
work for you (as with all things Government, the paperwork
is the most significant part of the program).

2) If you do not have a drug program, or your drug program
is not certified, FMCA can help you enroll in a program.
Call 321-453-3051 if you need coverage, or email sweb-
ster@fmca.us.

HOW IT WORKS

All new hires must be tested (urine samples) prior to employ-
ment. All employees are subject to random testing. Overall,
there’s a 50% chance of a random test in a given year,
although that can vary depending on the size of the testing
pool your firm is in.

WHO ELSE DOES THIS?

Don’t feel picked on. Everyone from cruise ship
captains to flats fishing guides have been in this
program for some time. The Coast Guard,
Department of Transportation and Homeland
Security just plain did not consider marine con-
struction when they passed this rule. Therefore,
it took the Coast Guard awhile to sort out our
requirements.

(This is one of the drawbacks to being a State
Association with no national organization. When

Fed agencies create their rules, we are probably not on their
radar. That’s something that needs to change.)

Thanks to LTJG Katie Stanko, USCG Miami, for her help
deciphering the requirements.

DAPI continues from page 1

IF YOU NEED

COVERAGE FOR YOUR

CAPTAINS OR

MARINERS,
FMCA OFFERS A

PROGRAM FOR $35
PER TEST.

OTHER PROGRAMS

ARE AVAILABLE THAT

CHARGE A PER-YEAR,
PER-PERSON FEE.

MINI EXPO FUN FACT

The 2008 Spring Mini Expo will be held April 25-26 at
the Rosen Plaza Hotel in the heart of I-Drive, Orlando.

The 2008 Hurricane Symposium, sponsored by Marine
Industries, is also being held at the Rosen, in March.
Rooms for the Symposium are $142/nite. Our Mini
Expo rate is just $119/nite!
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FMCA Needs Your Help to Launch Member Insurance Plans!

At the Sebas t ian , FL Quarterly Meet ing, Insurance Of f ice o f Amer ica ’s Rick
Dalrymple, Dan Rober t son and Matt Wi l l iamson out l ined plans for an FMCA-spon-
sored worker s ’ compensat ion div idend plan, and an FMCA heal th care insurance

pool . These programs will be available only to FMCA members.

Numerous associations offer similar programs. Thanks to our growth over the past few years, we at last have the
membership base to be able to offer these programs to firms in the marine construction industry.

Our first step is to determine the level of Member interest. Please fill out the form below and mail the results back to FMCA.
This is confidential. You do not need to provide your name, your company’s name, the names of employees to be considered for
the health care plan, or even your address.

QUESTIONS & ANSWERS

Q: What is a dividend program?
A: In simplest terms, the annual difference between claims
paid and premiums paid is partly returned to program par-
ticipants as a dividend. Part is retained to insure against
future losses.

Q: What is the downside?
A: Larger-than-expected losses could result in higher costs
to participants. That’s why participation initially will be
limited to firms with excellent safety and claims records.
Also, dividends may be small or even zero at first. Once a
sufficient reserve is established, dividend payments com-
mence. And, ironically, dividends may be small at first,
because WC rates are at an historic low.

Q: Anything else?
A: Because rates are currently low, and because the
economy has slowed, it may be difficult to reach a minimum
premium threshold this year needed to launch a Workers’
Comp program. That’s why it is so important for ALL CON-
TRACTOR MEMBERS to return this survey.

Q: If I’m in FMCA, will I be required to carry this coverage?
A: No. Small Firm programs, general coverage programs,
and leasing programs will all still be available.

Q: How will the health insurance plan work?
A: The type of plan (HMO, PPO, etc), its coverage and its
cost depends on the number of Members who return the
survey.

Q: Who will provide the coverage?
A: Most likely one of the major health insurance providers. If
we are able to put together a big enough pool, FMCA will
“shop” the pool to these carriers. Effectively, the bigger the
pool, the bigger the potential reductions in insurance cost.

Please Help FMCA Help You!
Return this questionnaire by March 1.

FMCA HEALTH INSURANCE POOL

This will be available to all FMCA Member
Firms – Associates, Contractors and
Professionals.

Your zip code: ____________

Number of employees you would consider
enrolling in a health insurance plan: _____

Number of women: _____

Number of men: _____

FMCA WORKERS’ COMP DIVIDEND POOL

At this time, this is for Contractor Members
only. (Down the road, we intend adding WC
and other business coverages for all FMCA
members, but this is the first step.)

Total amount paid for workers’ comp coverage
in 2007. $_______________

Amount paid for marine construction (6006F)
work in 2007. $_______________

NOT INTERESTED? CHECK HERE!
But please, still send in your survey!

Mail your response to:

FMCA Insurance
POB 542111
Merritt Island, FL 32954-2111

Deadline: March 1, 2008
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SPONSORSHIP OPPORTUNITIES

Thanks to TimberTech and Dealer Risk
Services, the first to sponsors of the Spring
Mini Expo!

Grand Sponsor $10,000
• 3 Tabletops
• Full-page color ad in the FMCA Expo publications.
• Special Sponsor Name Badges
• Official Sponsor of the Opening Reception –
Friday, April 25, at the Rosen Plaza

Diamond Sponsor $ 7,500
• 2 Tabletops
• Half-page color ad in the FMCA Expo publications.
• Special Sponsor Name Badges
• |Choice of one of the following individual sponsor-

ships (available on first come basis):
- Official Sponsor of Saturday Box Lunch
- Official Sponsor of Saturday Continental
Breakfast

Gold Sponsor $ 5,000
• 1 Tabletop
• Half-page color ad in the FMCA Expo publications.
• Special Sponsor Name Badges
• Official Sponsor of Friday Luncheon

Silver Sponsor $ 2,500
• 1 Tabletop
• Half-page ad in FMCA Expo Publications
• Special Sponsor Name Badges
• Choice of one of the following individual sponsor-
ships (available on first come basis):
- Name Badge Lanyards with Sponsor Name
- Attendee Bag with Sponsor Name

Bronze Sponsor $ 1,000
• Quarter-page ad in FMCA Expo Publications
• Special Sponsor Name Badges

Friend of FMCA $ 300
• Business Card ad in FMCA Expo Publications
• Special Sponsor Name Badges

Rosen Plaza
9700 International Drive
Orlando , Florida 32819

(407) 996-9700
Meeting Information (800) 366-9700

Reservations (800) 366-9700
Fax (407) 996-9111

www.rosenplaza.com
www.rosenplazamedia.com

Spring 2008 Mini Expo Sponsorship and Schedule Information

REGISTRATION FOR ALL ACTIVITIES IS AVAILABLE

EXCLUSIVELY ONLINE AT:
WWW.FMCA.US/MEETINGS.HTML

Exhibitor rates are $400 per tabletop display (member rate)
or $600 per tabletop (non-member rate)

Rooms are $119/night – a great rate!

Friday’s four CEU credit courses cost just $20!

Saturday’s Sandler Sales Training Institute workshop is $100 per
person; exhibitors take $50 off for each tabletop display.

SCHEDULE

Thursday April 24: invitation-only exam-writing workshop
Friday: Exam-writing continues

Exhibitor set-up (all day)
Lunch
1:30 PM – CEU courses begin
6:30 PM – Mini Expo Opening Reception

Saturday: 8AM - noon – Mini Expo open to the public
Lunch
1:30 – Sandler Sales Training
3:30 – FMCA Board & Membership Meeting
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My office was researching some infor-
mation on the DBPR (Department of
Bu s ine s s and Pro f e s s i ona l

Regulat ions ) webs i te and rea l ized that I had
th ree sho r t f a l l s i n my Con t inu ing Ed
requirements, even though I had comple ted
more hour s than necessary.

I have twenty two hours of Continuing Ed, when only four-
teen hours are required. While calling around to find out how
to get the classes I took posted correctly, I was informed by
Vicki Gatson, at the Bureau of Education and Testing, that I
took some classes prior to those classes being a requirement.
According to the Bureau, those classes,
now required, only count as “electives”!

The classes in question are as follows… I
attended Laws and Rules on 8/18/07; it
didn’t become a requirement until
October 2007. I attended Wind-borne
Debris Protection on 7/18/07; and it
didn’t become a requirement until
November 2007. (I also attended the 2006
IBC update and the 2006 IRC update. I
was informed that these courses would
NOT be counted toward the Advanced
Building Code requirement, because they
were not approved courses to fulfill that
requirement.)

Needless to say, I wasn’t happy. It was sug-
gested that we contact the Florida Building
Commission. Unfortunately, they were
unable to help, but suggested we call the
Construction Industry Licensing Board
(CILB). Upon contacting David Spangler
in the CILB office, he directed us to
Assistant Attorney General Dan Biggins.
He advised that if we could find a rule that
pertains to this scenario, we could apply
for a variance and waiver, and file it with
the DBPR clerk. Otherwise, he said, we
could file a petition with the CILB office,
to apply the hours.

He also stated that they are not very sym-
pathetic to this type of situation and are
unlikely to change it.

I was never notified by the State that these
new requirements were made in October
and November of 2007. That doesn’t
matter. It is the Contractor’s responsibility
to ensure that their Continuing Ed

requirements are met, and posted correctly.

I strongly suggest that ALL Contractors check into
their Continuing Education requirements at
www.myfloridalicense.com. I also suggest that you make a
point of checking the requirements periodically, to avoid this
type of situation.

If you have any questions regarding how your courses have
been posted, you can contact Vicki Gatson at the Bureau of
Education and Testing, at (850)921-8582.

NOTE: FMCA plans to offer these new requirements as
CEUs at the July or October FMCA meetings.
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New CEU Requirements Mean You’re Likely Missing Credits
BY RUDY KRAUSE, PRESIDENT, FLORIDA KEYS CONSTRUCTION ASSOCIATION
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Contractors
Hi-Tide Marine Services, LLC
Volusia MRN07080201, Flagler
FC9061
Flagler & Volusia
Mr Jay Johnson
504 Riverside Dr
Holly Hill Fl 32117
p: 386-253-4343
f: 386-253-4343
m:386-547-7134
e: jay@hitidemarineservices.com
w: www.hitidemarineservices.com
Sponsor: Coastal Waterway Services
Chip & Janet Steele

Lovell Marine Construction
CBC 057675
Dade, Broward, Palm Beach
Mr William Lovell
840 NE 20th Ave
Ft Lauderdale FL 33304
p: 954-467-8220
f: 954-467-8221
m: 954-520-9406
e: welovell@lovellinc.com
w: www.lovelmarine.com
Sponsor: Above & Below Gloria &
Larry Loyd

Redfish Marine Construction,
Inc
Bay County Marine Contractor
CN07-05760; Escambia County
Marine Contractor
MS2011;Okaloosa County Marine
Contractor 20054-DO; Santa Rosa
Marine Contractor MC0020054;
Walton Marine Contractor 08-
00001969
Mr Branch McClendon
285 Lynn Drive
Santa Rosa Beach, FL 32459
p: : 850-622-3272
f: 850-622-2309
m: 850-699-3716
e: branch@redfishmarine.com
w: www.redfishmarine.com
Escambia, Santa Rosa, Okaloosa,
Walton, Bay

NAME ___________________________________ COMPANY _____________________________

ADDRESS _______________________________________________________________________

CITY __________________________ STATE/PROVINCE _____ ZIP ___________

PHONE _________________________ FAX ___________________________

EMAIL __________________________________________________
� Contractor Member ($500)
� Associate Member ($500) REFERRED BY _______________________________
� Professional Member ($500)

EARN YOUR ANCHOR! RECRUIT A MEMBER TODAY.
Fax this form to FMCA at 321/409-0579 or call 321/453-3051 to apply.

IMPORTANT!
Contractor Members must provide a copy of a valid license and
a valid certificate of liability coverage when applying for or

renewing membership. Workers’ Comp coverage coverage must be
written under class code 6006F – Marine Construction.

Welcome New Members!

SUPPORT LICENSED,
INSURED PROFESSIONALS.

PLEASE DON’T SELL TO

UNLICENSED BUILDERS.

FMCA Separates the
Professionals from the

Pretenders!

If you know a contractor, supplier
or professional who should belong:

them give a call!
If you know a member who should

renew: give them a call!
And if you know someone who claims
to be a member but isn’t — give US a

call: 321-453-3051.

FMCA WELCOMES YOUR PHOTOS
AND ARTICLES

Articles should be in either MS Word
or Mac Pages and no longer than 1000
words. Accompanying photos, dia-
grams or illustrations must be 266DPI
or better, and saved as EPS, JPG, TIF
or PDF.

Photos for the masthead (the ADVOCATE

logo on the cover), should be EPS,
JPG, TIF or PDF, 266 DPI or better.

Subject matter can be anything related
to marine construction: best practices,
issues, business management, products.

Submit your articles and photos by
email to: swebster@fmca.us. In your
email, please include descriptions of
each photo.

For more information,
email swebster@fmca.us,
or call 321-453-3051.
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Unlicensed, uninsured,
and unpe rmi t t ed
mar ine con s t ruc t i on

i s a g rowing problem every-
where in the state. It affects all legitimate
marine contractors in several negative
ways.

The first, and usually the one that gets
our attention, is the loss of work. We
spend the time and money to have all the
proper licenses, insurance and permits,
only to have the job go to an individual
(I refuse to call them a contractor since that
implies some degree of competency) who has
little or no overhead or skill.

The second reason is that the poor work
done by these individuals gives our
entire industry a bad image.

The economy is also a contributor.
When the economy goes into a down-
turn, people start looking for
“deals,”and this is an invitation for the
crooks to come out of their holes. They
usually place ads in small newspapers
that do not require license numbers or
even just give a fake one.

There are just too many scams to go into
here, but one of the first tip-offs to a
consumer should be a builder who wants
the owner to pull the permit, shifting all
the legal responsibility to the home-
owner. I still have a hard time believing
people are so naive.

Well, what are we going to do about it? I
think we need to attack this on all fronts.
We need to better educate the consumer,
which we have started to do with our
“How To Choose A Marine Contractor”
brochure. Here in the Keys I will be
passing out this brochure at an
upcoming County fair and at the Key
West boat show. This is an excellent
venue to answer consumer questions and
try and get new members.

We need to work closely with our local
Building and Code agencies, and with
the enforcement division of the ACOE.
Incidentally, the ACOE recently sent a
man to the slammer for 20 years for ille-
gally filling wetlands, plus made him
restore the damaged area in the Keys.

Here in Monroe County we have a very
good system to deal with this problem.
We have a Contractors Examining
Board (CEB). The board consists of a
majority of contractors and a minority
of lay people. The head building official
for Monroe County is in charge of the
agenda. The board approves or denies
applicants for County licenses and hears
cases presented to them against contrac-
tors and individuals by County code
enforcement, consumers, or other con-
tractors. Monroe County has had to cut
budgets and, combined with the lack of
affordable housing, is short-staffed in
some areas of enforcement. They want
to help us, but they need our help as
well.

We also have a local contractors associa-
tion, the Florida Keys Contractors
Association (FKCA) of which I am the
current vice-president. This group is
made up of all types of contractors. We
try to work with all of the municipalities
to solve all types of contractor related
problems. We have several methods for
reporting unlicensed or non-permitted
work. We can call it in ourselves, we can
e-mail it in, or we can call one of our
board members to call it in. We
encourage our members to be additional
eyes and ears for the code enforcement
and building departments. They will
prosecute the cases and the CEB will
also take actions such as fines, revocation
of license or permit pulling privileges,
and reporting the infraction to the State
CILB. One of the main points to
remember in this whole process is that
all of the people involved in this have
lots of other work to do in their jobs
besides trying to catch and prosecute
these individuals. The CEB has all vol-
unteer members and the building official
and code enforcement have their whole
departments to run. This is why I think
it is so important to meet with them and
find out how we can legally help them
help us.

This problem is not going to go away by
itself. It is going to take a lot of effort by
a lot of contractors. Here in the Keys we
are all pulling together trying to make
sure the crooks either get caught or go
somewhere else.

Did I say it’s getting hotter in the Keys?
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SAVE ON CREDIT CARD PROCESSING
For more information or to sign up for
FMCA’s low-cost credit card processing
program, call Electronic Data Payment
System’s Stacy Porter at: 866-578-9740
ext. 126. EDPS offers a suite of financial
programs for FMCA members.

FMCA HANDBOOK FOR CUSTOMERS
To advertise in FMCA’s “Personal Dock
Building Handbook,” call 321-453-3051
or email swebster@fmca.us

FREE BANK DEPOSIT MANAGEMENT
For free bank deposit management, call
Prime Bank at 321-751-6999 for more
information (be sure to say you’re an
FMCA member).

PILE BUCK CONSTRUCTION CDS
For Pile Buck Marine Construction CDs
at 60% off, send a check for $40/copy to:

FMCA CD
POB 542111
Merritt Island, FL 32954-2111

HALF-PRICE PILE BUCK CLASSIFIEDS
For half-price Pile Buck classified ads, call
Pile Buck at (800) 249 4917.

FOR LOWER-COST HEALTH INSURANCE
AND WORKERS’ COMP COVERAGE
Complete and mail in the survey on page
15!

Member Marketing and Business Building Tools You Can Use!

Enforcement in the Florida Keys
BY MURRAY SHATT, LIFETIME DOCK & LUMBER
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Elevate
 Your Potential.

With over 160 exhibiting companies representing the best in 

the deck, dock and railing industry, DeckExpo is your once-

a-year resource to fi nd the newest products and services that 

will take your business to the next level. Join us this March in 

Orlando to see how one event can elevate your potential.

DeckExpo 2008
Exhibits: March 5 - 6  | Conference: March 4 - 6
Orange County Convention Center  | Orlando, Florida USA

www.DeckExpo.com | 866.475.6707

Offi cial Sponsors:
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Anchor Award winners have each recruited two or more
new members since January, 2004.

John Loftis, Loftis Marine Division,
2006 Golden Anchor Award Winner

Eric Hermann, Industrial & Marine Hardware,
2005 Golden Anchor Award Winner

Paul Sieber, H&W Distributors,
2004 Golden Anchor Award Winner

Hap Cameron, S.E. Cline Construction
Dan Gileo, Decks & Docks Lumber

Bill Golden, Golden Global Manufacturing
Val Grabowski, Heritage Docks

Charlie Grindrod, G&D Constructors
Scott Groomes, Construction Technology

Sean Holmes, Palm Valley Marine Construction
Mike Jones, SteMic Marine

Jeffrey Kalat, Spectrum Dock Systems
Pat Keefe, Dream Docks

Steven Kern, Snavely Forest Products
Rick Kozell, Southern Pine Lumber

George Lackey, Hockman Lackey Insurance
Steve Liebel, Duncan Seawall

Paul Lynch, Paul Lynch & Associates
Mike McCartney, American Marine Construction

Blair McVety, Charlotte County Seawalls
Mike Morrison, Morrison Builders

Pete Myers, Ft. Pierce Reload
Don Pardue, Wood Treaters
Dick Remke, Decks & Docks

Doug Speeler, Speeler Services
Doug Speeler, Jr., Speeler & Associates

James Timmerman, DSMS, Inc.
Kristy Tingle, Ace Boat Lifts
Karen Tischler, LIG Marine

Kelly Zufelt, Vandroff Insurance

Since the Anchor Award recruitment program was
launched in January, 2004, FMCA has awarded 29
Anchors. Members earn their Anchors by recruiting
two new members. Each year, the top recruiting

Anchor is named Anchor of the Year. Anchors who
recruit 22 members become Members For Life and

never pay dues again.

FMCA’S POSITION ON MANATEE PROTECTION

• If sound science supports it, so do we.
• If sound science doesn’t support it, neither do we.
• All rules must be reviewed and approved by local committees.
• Research is better than restrictions.
• Technology is better than tickets.

IMPORTANT FMCA BANKING NOTICE!

FMCA’S ACCOUNTS PAYABLE ADDRESS HAS
CHANGED. PLEASE MAIL YOUR DUES RENEWAL

CHECKS TO:

Florida Marine Contractors Association
POB 410755

Melbourne, FL 32941-0755

IMPORTANT NEW FREE SERVICE!

FMCA Members receive FREE accounts
receivable (deposit) management when opening

an account with Prime Bank, FMCA’s new
banking partner. For info call: 321-453-3051.

CCORRECTIONSORRECTIONS
FMCA will promptly correct errors or omissions. There was one
in the January issue: an incorrect date for the April 25-26 Mini

Expo at the Rosen Plaza in Orlando.

2008 Meeting Dates

2008 Spring Mini Expo

April 25-26, 2008 Rosen Plaza Orlando
Right in the heart of I-Drive.
Great rates at a great resort. Tons to do and see. A
price that can’t be beat: $119/nite!
Register at www.fmca.us/expo. More details inside!

July 11-12, 2008 Quarterly Meeting
Last year’s meeting at the JW Marriott/Orlando was a real treat;
we may be going back.

2008 Fall Mini Expo
October 10-11, 2008
Hutchinson Island Marriott
This is an excellent resort, and earned high praise from attendees
of our 2006 Mini Expo held here.

FMCA MEETING CALENDAR
All meetings are open to Members and Prospects.
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HOW TO CONTACT FMCASpring MINI EXPO staff needed!
A few good volunteers to staff the
registration center April 24-26, 2007

will be GREATLY appreciated!
Call 321-733-2670. The Association has implemented a new member

services system that relies on the six Chapter
Directors as the primary contacts for member issues,

questions and suggestions.

The process is simple: the first call a Member makes should
be to their local Chapter Director. The Chapter Director
will then contact appropriate Board and staff resources and
keep a log report on the issue.

Chapter Directors are:

There are a few exceptions. Questions about meetings and
Expos should be directed to our Meeting Planning
Director, Meg Slentz Nagy – 321-733-2670; mslentz-
nagy@fmca.us.

Questions about ADVOCATE articles and advertising, as well
as billing and bookkeeping issues should be directed to
Steven Webster, Executive Director at 321-453-3051; sweb-
ster@fmca.us.

The new process will help FMCA better track issues at the
local level and should, given our Exec Director’s travel and
meeting schedule, improve our response times to member
issues.

Boundaries
of the FMCA Regional

Chapters.

FMCA Chapters align with the
boundaries of Florida Department

of Environmental Protection
districts, except the Keys portion
of Monroe County is in the South

Chapter.

First Coast
Sean Holmes
904-230-3003
sholmes@fmca.us

East Florida
Charlie Grindrod
407-349-9095
cgrindrod@fmca.us

Panhandle
John Loftis
850-934-0530
jloftis@fmca.us

South Florida
Murray Shatt
305-745-2840
mshatt@fmca.us

Southwest Florida
Mike Jones
239-481-7143
mjones@fmca.us

Tampa Bay
Val Grabowski
727-328-8232
vgrabowski@fmca.us

“How to Choose a Marine Contractor”
a Big Hit with Members

FMCA Member s have pr inted at leas t 10 ,000
copies o f the Assoc iat ion’s new brochure. We’ l l
be pass ing out copies at DeckExpo in Orlando,

March 5-6 . Other member s, l ike Shore l ine Lumber,
p lan to inc lude copies in s tatements to cus tomer s,
and as cus tomer handouts.

Anyone can download the brochure layout for free from the
FMCA website at:
http://www.fmca.us/longshore/brochure.zip. There’s now a
link to the file on the FMCA homepage. Just take the file to
your favorite printer.

Or, if you prefer, contact our FMCA Printer, Ed Smolski, at
321-452-9922. Ed will be happy to print quantities at the
FMCA rate.

Next up is a consumer-oriented booklet, “FMCA’s Personal
Dock-Building Handbook.” The booklet, developed by Dock
Shop’s Dale Gilbert, is intended to educate consumers and
help them make the best selections for design, product, and
installation.

“Our best sales tool is an educated customer,” says Gilbert.
FMCA is seeking advertisers to help defray the cost of publi-
cation. Copies of the booklet will be made available to all
Members at little (or possibly no cost), later this year.

R Is the contractor a member of Florida
Marine Contractors Association?

R How long has the contractor been in the 
marine construction business?

R Are they licensed? 

Make sure the license is for the contractor’s com-
pany, not another firm.

R Can they provide references from satisfied
customers for projects like yours? 

R Are they insured? 

Ask to see a Certificate of Insurance showing 
USL&H and general liability coverage prior to sign-
ing a contract or allowing work to be started.

R Are there court judgments, liens or active  
complaints against the contractor?

Your clerk of courts will have a searchable database.
The Better Business Bureau is  another resource. Be

sure to check the FMCA website – www.fmca.us.

If a contractor has paid employees, workers
compensation insurance must be provided.

Help protect your investment. 

Under Florida law, if you hire an unlicensed or 
uninsured builder, YOU are legally responsible to
pay Workers’ Compensation coverage and FICA.

YOU must maintain records for inspection and 
YOU will be liable for any injuries that occur – a 
boatload of trouble, in simple terms!

Marine Contractors must carry Federal USL&H
(Longshore & Harbor Workers) insurance. If you 
hire a marine builder who does not carry Long-
shore coverage,YOU will be legally responsible for 
any injuries that occur.

Federal Jones Act insurance also is required if 
the contractor uses a barge or other vessel when 
building.

All contractors are required to carry
General Liability Insurance. This is to guard 
against damage to the homeowner/neighbor’s 
property, or if the contractor injures someone 
other than an employee. 

A legally permitted dock enhances your property’s value.

Here’s what you need to ask
before you build.

IF YOUR MARINE CONTRACTOR DOES 

NOT CARRY WORKERS COMPENSATION 

COVERAGE UNDER FLORIDA CLASS

CODE 6006F, HE OR SHE IS NOT 

A LEGITIMATE MARINE CONTRACTOR.

THIS IS A  FELONY THAT EXPOSES YOU

TO LIABILITY FOR ANY INJURY ON THE 

JOBSITE.

IF YOU HIRE AN UNINSURED BUILDER,

YOU COULD LOSE YOUR HOME. YOUR 

SAVINGS. EVERYTHING.

THANKS TO FMCA,THIS INSURANCE 

COVERAGE IS AFFORDABLE AND

AVAILABLE.

PROTECT YOUR INVESTMENT BY

HIRING A LICENSED, INSURED FMCA 

PROFESSIONAL!

INSIST ON 6006F.

6006F

FMCA • 321-453-3051 • WWW.FMCA.US
a not for profi t professional trade asssociation

Florida Marine Contractors Association 
is America’s only trade association

for the marine construction industry.
FMCA Member Contractors are licensed and

insured marine construction professionals.

MARINE CONSTRUCTION IN 

FLORIDA IS STRICTLY

REGULATED BY STATE AND

FEDERAL LAW.

EVEN A SIMPLE WOOD DOCK

FOR A ROWBOAT MAY BE

REVIEWED BY THE ARMY CORPS

OF ENGINEERS, THE DEPART-

MENT OF ENVIRONMENTAL

PROTECTION, THE US FISH &

WILDLIFE SERVICE...

FOR STARTERS.

FMCA MEMBERS CAN NAVIGATE

THIS LEGAL MAZE TO ENSURE A 

SAFE, LEGAL STRUCTURE YOU’LL 

ENJOY FOR YEARS TO COME.
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Executive Director’s Report continues from page 6

his hopes of scoring some
favorable editorials and a VP
nomination from the
Republican primary winner.

Until Iowa’s caucus, “conven-
tional wisdom” expected
Romney to be the winner, and
a Massachusetts-Florida ticket
was being actively discussed.

But Mitt’s star began falling
after Iowa. It was no surprise,
just before the primary, with
polls showing McCain clearly
taking control, that Crist
made a list minute McCain
endorsement. Predictably,
media – especially from out of
state – credited Crist for the
McCain win, and are already
talking him up as a candidate
for a “high position” in a
McCain presidency.

Not a bad bit of predicting for a
trade magazine, as I pat myself on
the back.....

Lessons learned:

First, McCain-Crist would be
an odd duo. McCain has sup-
ported election and immigra-
tion reform, and the Iraq War
and surge, despite abysmal
levels of public support. Does
that sound like Charlie Crist?
Keep this in mind: “serious
consideration” may prove more
valuable than an actual nomi-
nation for a fellow who clearly
has national ambitions..

Since Romney dropped out, I
give better odds for a
McCain-Romney ticket. than
a Hillary-Obama duet, as
Dems will worry about two
“firsts” on the ticket.

Second, the consequences of
Crist’s manatee intervention
are already being seen. A
good FMCA friend, Pat Riley
of Leeward Marina in Ft
Myers, has been slogging

through the permit process
for more than two years, ulti-
mately winning approvals
from Fish & Wildlife Service,
Florida Wildlife Commission,
Dept of Environmental
Protection, and Army Corps
to refurbish the decades-old
facility. Riley’s proposal fully
complies with Lee County’s
strict Manatee Protection Plan.

But, the Governor and his
Cabinet – comprised of Crist,
CFO Sink, Agriculture Secy
Bronson and Attorney General
McCullom – “trustees” of
Florida’s sovereign submerged
lands – have deferred approval,
at the insistence of manatee
lobbyists.

Why? Because of a picture
showing manatees swimming
around the marina basin, which is
near the Orange River electric
power plant.

Once again, science takes
second seat to sentiment and
emotion. After all, manatees
are still “endangered” – which
in Florida means in imminent
danger of extinction. It’s
what’s called the “slippery
slope.” If there are “too
many” manatees in this area
to allow an existing marina to
be refurbished, are there “too
many” manatees to allow any
construction anywhere at all?

That’s why, from now until
the day science finally takes
the front seat, I will continue
to ask every FMCA member
to send in those emails sup-
porting sound science!

Steven Webster
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Officers
President Mike Jones
[mjones@fmca.us]

Vice President John Loftis
[jloftis@fmca.us]

Secretary-Treasurer Kristy Tingle
[ktingle@fmca.us]

Second Vice President Dan Gileo
[dgileo@fmca.us]

Past President Rick Fender
[rfender@fmca.us]

Directors
Ben Barnett [bbarnett@fmca.us]
Val Grabowski [vgrabowski@fmca.us]
Charlie Grindrod [cgrindrod@fmca.us]
Sean Holmes [sholmes@fmca.us]
Bruce Palmer [bpalmer@fmca.us]
Kent Safriet [ksafriet@fmca.us]
Murray Shatt [mshatt@fmca.us]
Lori Sousa [lsousa@fmca.us]
Frank Turk [fturk@fmca.us]
Ken Wells [kwells@fmca.us]

Regional Directors
East Florida
Charlie Grindrod 407-349-9095
Panhandle
John Loftis 850-934-0530
South Florida
Murray Shatt 305-745-2840
Southwest Florida
Mike Jones 239-481-7143
Tampa Bay
Val Grabowski 727-328-8232

Executive Director
Steven Webster
[swebster@fmca.us]
321-453-3051

Government Relations Director
Peggy Mathews
[pmathews@fmca.us]
850-877-3848

Meeting Planning Director
Meg Slentz Nagy
[mslentznagy@fmca.us]
321-733-2670

FMCA ADVO C AT E

AD RATES (ADVOCATE ADS ALSO APPEAR
ON WEB SITE; 10 ISSUES PER YEAR)

MONTH YEAR
Full Page Color 400 $3000
Half Page Color 300 1600
Biz Card 500
Quarter Page Color 200 1100

AD & COPY DEADLINE: 15TH OF THE MONTH.

THE FMCA ADVOCATE IS AN OFFICIAL PUBLICATION
OF THE FLORIDAMARINE CONTRACTORS
ASSOCIATION, INC.
STEVEN WEBSTER EXECUTIVE EDITOR TI M E TO RE G I S T E R

SP O N S O R A N D EV E N T

IN F O R M AT I O N IN S I D E


