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FMCA Platinum Members
GATOR DOCK & MARINE Joe McCloskey 800-621-2207
GOLDEN BOAT LIFTS Bill Golden 888-909-5438 ext 225
LP (Louisiana Pacific) Rick Fisher 813-991-7898
PPW Gus Stritt 800-273-4076
RAVENS MARINE, INC. Matthew Hill 800-676-3023
ROBBINS MANUFACTURING Bruce Palmer 888-558-8199
ACE BOAT LIFTS Kristy Tingle 941-493-8100
BELLINGHAM MARINE Steve Ryder 904-358-3362
CRANE MATERIALS INTERNATIONAL John Irvine 800-256-8857
DECKS & DOCKS LUMBER CO. Dan Gileo 727-399-9663

Charter Platinum Members have each made a five-year
membership pledge in support of the Association.

Spring 2008
FMCA Mini Expo
April 25-26, 2008

Rosen Plaza Hotel on
I-Drive, Orlando
Register online at

www.fmca.us

The Professional Trade
Association

for the Marine
Construction Industry

In Fal l 2007 , O ld Por t
Cove Mar ina in Nor th
Pa lm Beach unve i l ed its

completely rebuilt and reconfigured north
marina basin, using a state-of-the-art alu-
minum floating dock system.

Old Port Cove was built in the early sev-
enties using fixed concrete piers. The
marina set a standard of elegance for the
yachting society of the Palm Beaches.
But, after 35 years of wear and after sus-
taining hurricane damage, a restoration
was needed.

In 2000, the marina’s parent company,

Old Port Cove Holdings, Inc. had used
floating docks to restore another facility,
North Palm Beach Marina. North Palm
Beach Marina was subsequently struck by
three hurricanes (Frances, Jeanne and
Wilma) with zero damage to the new
docks. After that, Vice President of
Marina Operations, Mark Lavery and
Richard Morgan, the Chief Operating
Officer, knew they wanted a floating dock
system for Old Port Cove.

But, Old Port Cove needed a different
approach. Unlike North Palm Beach
Marina, Old Port Cove had little, if any,
protection from damaging swells, cur-
rents, and winds.

Old Port Cove Marina’s new wave attenuator from Technomarine. The ADVOCATE has the
full story on this challenging marina upgrade.

Old Port Cove Marina Facelift
BY COLLEEN HOWARD, TECHNOMARINE

Old Port continues on page 10



Dear Members,

Speaking of the Spring Mini
Expo, have you signed up for it
yet? It's coming up fast, April 25-26 in
Orlando at the Rosen Plaza on I-Drive.

This Spring Mini is loaded with good
stuff.

Continuing Education hours have been
a successful part of these events for the
past two years and this one is no excep-
tion, except the cost is even less. Four
general interest CE credits will be

offered Friday afternoon for $20 and
that's not a typo.

In the “something new” category, we
have announced a sales training work-
shop presented by The Sandler Sales
Institute, scheduled for Saturday after-

noon beginning at 1:30. The cost: $100.
Exhibitors get an even better deal: Take
another $50 for each tabletop display!

The Mini Expo Opening Reception is
Friday eve. The Expo Hall is open
Saturday from 8AM until noon.

So tell all your friends in the industry.
Let’s make this the best Mini-Expo yet.

Better yet, contact our main office and
order some Mini Expo postcards to mail
to your suppliers, customers and com-
petitors – well, at least the competitors
worthy of membership! FMCA will

print the cards for free –you just slap on
an address and postage then mail them
out.

That's important, because we have so
many important projects underway and
we need the support of every qualified

firm in our industry.
In the last week of February, nine of our
dedicated members met in the offices of
Professional Testing, Inc. in Orlando for
the first phase of the exam development
for the State Certified Marine
Contractors License.

Those nine members spent Friday,
Saturday, and Sunday. The result of this
three day session is a good outline of
what a marine contractor does, which is
quite a lot! Test development continues
in Orlando at the Spring Mini Expo,
where the group will write exam ques-
tions.

Results like this take time, money and
strong member support and we need
more of all three.

Please don't forget to call our main office
-- 321-453-3051 -- to order some Mini
Expo postcards to mail out.

Sincerely,

Mike Jones, President
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Mike Jones

President’s Letter

I need your help with the Mini Expo and member recruitment.
We’ll provide you with Expo postcards: you mail them to your
suppliers and (friendly) competitors. A stronger FMCA will result!

Val Grabowski, Bill Jansen, Debra Klein, Dave Lowell, Sean Holmes, Dale Gilbert, Rick
Fender, Ken Wells and Jay Johnson

The Florida Department of
Environmental Protection
(DEP) dropped a bombshell

during a State Senate hearing in
February: a proposal to turn over all
single-family dock permitting to the
Water Management Districts.

About the same time, DEP dropped
another bombshell, seeking to raise the
per-slip price for public interest from
$5,000 to $25,000.

If you read those first two paragraphs
and did not feel a chill shoot up your
spine, then get to a doctor, quick, as you
may already be dead — or this could be
what kills you. This is serious stuff, pro-
posals that will utterly change the way
you do business, and for the worse.

Do I have everyone’s attention?

I spent three days in Tallahassee last

month:
• Promoting our permitting bill
• Drafting and submitting recommenda-
tions to the Joint Sunset Committee
(recommendations that ironically
included consolidating permitting
with DEP; for more on “sunset” see
the February ADVOCATE)

• Arguing with Florida Fish & Wildlife
about requiring “approved, dedicated
manatee observers”

• Meeting with the executive staff of
the Construction Licensing Officials
Association of Florida (CLOAF, pro-
nounced clow-aff) about license
enforcement

• Meeting with Florida Association of
Counties about a proposal from
Pinellas County to use public interest
fees to fund on-water law enforce-
ment

Our Legislative Director, Peggy
Mathews, recommended I also attend a
Senate Environmental Preservation

committee hearing, where “sunset” rec-
ommendations would be discussed.
That’s where the WMD switcheroo was
announced, to the surprise of many of
the legislators on the committee,
including Senator Dennis Jones, sponsor
of S1242 (our permitting bill), and one
of FMCA’s greatest friends. Senator
Jones immediately questioned the sup-
posed benefits this switch would
produce.

There are several problems with
the proposal:

1) There are six WMDs, including the
ersatz version in the Panhandle. Each
has its own rules and operating proce-
dures, even Boards of Governors.

2) Most WMDs do not assign dock
permits to specific staff; whoever gets
the permit off the top of the pile
handles it, regardless of experience.

3) WMDs do not coordinate applications
with other agencies, which can add
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Executive Director’s Report

WMDs handling permitting? $25,000 per
slip public interest fees? What a month.

Executive Director’s Report continues on page 17

Steven Webster

INSURANCE, PERMITS & STANDARDS

WHAT FMCA HAS ACCOMPLISHED

Workers comp rates are at all-time lows, thanks to FMCA and the workers’
comp reforms authored by state Senator Bill Posey in 2002.

There’s a workers’ comp class code specifically for marine construction,
and exclusive to Florida, thanks again to FMCA.

I conservatively estimate FMCA has saved marine contractors more than
$100 million dollars in Workers Comp costs over the past five years.

FMCA won the release of all the permits the Feds were withholding. We
have a bill, S 1242, working through the Legislature that will save count-
less hours of permitting time.

FMCA wrote the scope of work for the Florida Marine Contractors license,
which defines what it means to be a marine contractor. FMCA is even
writing the exam!

INDUSTRIAL LUMBER
Shipment by Truck

DRAGLINE MATS

BARGE MATS

SHOVEL MATS

OAK TIMBERS

Diane L. Murray                                              “Service Since1971”

Check Out Our New Website
www.crane-mats.com

OAK CRANE MATS
MANUFACTURERS & DISTRIBUTORS OF

OAK CRANE MATSOAK CRANE MATS

SOUTH EASTERN TIMBER 
CORPORATION

SOUTH EASTERN TIMBERSOUTH EASTERN TIMBER 
CORPORATIONCORPORATION

Toll Free: 1-800-752-3804
Phone: 954-752-3800
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Please welcome a new member and new ADVOCATE advertiser to the Association.
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Marine construction proj-
ects located in an
Aquatic Preserve must

be shown to be clearly in the
public interest.

I attended a meeting at the Department
of Environmental Protection (DEP) on
February 18 representing a client that is
proposing a 47-slip mixed-use marina,
18 slips being for the multi-family resi-
dents of a condominium and the
remaining 27 slips being open to the
general public. This project has been in
permitting for over five and a half years
and during the past three years, the
Applicant and our firm have worked
with three different DEP reviewers and
two different managers to define public
interest as the project is located in the
Pinellas County Aquatic Preserve.

During this process, we even spent a full
year trying to purchase submerged lands
to give to the DEP as the then-Secretary
wanted. But, no lands could be located.
We persevered and, finally, in September
2007, we were told that the public
interest we put forth ($5,000 per private
slip) was acceptable.

We were scheduled to go before the
Governor and Cabinet on February 26
for final approval of the
submerged land lease,
which is a revision to an
existing lease. Just days
before, our clients were
called to a meeting with
the DEP, where we were
told that to meet public
interest criteria, the
Governor and Cabinet
would require a cash
payment of $25,000 for
each private slip. Yes,
$400,000 for 18 boat
slips!

I argued several points,
one being the injustice
that an Applicant could
be a few days from final
approval of a five-year

permitting effort, only to be told to ante
up $400,000. I noted that any Applicant
already in the permitting process should
not be held to the new public interest
cost. Had the Applicant been aware of
the public interest cost when they were
preparing their business plan, they could
have made a decision at that time
whether or not to go forward. There is
something wrong here!

The DEP about 6 months ago seemed to
settle in on a new cost of $5,000 dollars
per non-public slip. That is the amount
they charged for two projects in Pinellas
County. We can document more than 20
projects in just the past year where
public interest costs were even less.

But, even the $5,000 cost did not last
long. According to the DEP, a multi-use
facility in Lee County (the Palmer
Ranch in Ft. Myers) agreed to pay about
$25,000 per slip. DEP now want to set
that level as the new standard, which
DEP is applying retroactively to
Applicants already in the permit
pipeline.

Public interest is addressed in Chapter
18-21 of the Florida Administrative
Code. I have argued that upping the
cost for public interest is de facto rule-
making. They respond they think this is

within their discretion.

At this moment, we are working with
state Senators who, like us, are con-
cerned that DEP is greatly overreaching
its authority. As one Senator said to me,
“DEP better be able to show me a rule
or statute that says $25,000 per slip.” Of
course, DEP cannot. And in my opinion,
and that of many others, this ‘discretion
without limits’ hurts DEP’s ability to
perform its job effectively, as much as it
hurts Applicants, their employees, and
their customers.

While no good has come out of this yet,
perhaps this example will be the last
straw, the step too far, that will give the
Legislature reason to establish, in law,
clear and reasonable public interest cri-
teria.

DEP Wants Big Boost in Public Interest Fees to $25K per Slip
BY BILL WOODS, WOODS CONSULTING

FMCA maintains that DEP has seri-
ously overreached its regulatory
authority with this “interpretation.”

This concept was part of DEP’s pro-
posed changes to 18-21 (see
February 2008 ADVOCATE), that
have been tabled by Florida CFO
Alex Sink.
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T
he world keeps changing and me, too. This year I changed
the name of my company from DebPro to Advanced
Waterfront Technologies, Inc.

Changes are hard sometimes. Personally I am traditionalist at heart. I love the look of
old wood boats, antique furniture and real wood floors. However I am very practical and
understand why people purchase fiberglass boats and laminated floors.

That’s how this practical lady became a fan of advanced technologies.

ThruFlow™ was the first line that
DebPro represented three years ago.
ThruFlow™ manufactures an inter-
locking decking system. ThruFlow™ has
gained in market share and acceptance
because it is a quality line and
ThruFlow™ stands behind its product.
Some people wanted ThruFlow™ for dif-
ferent reasons such as being more envi-
ronmentally friendly, no maintenance, or
longevity in product life. And sometimes
all those reasons.

Advanced Waterfront Technologies, Inc.
has since grown to represent other quality
products.

Dee ® concrete forms are used to form
concrete seawalls, piers, and docks. It’s a
faster process, and if time is money, a
more profitable system, too.

Hohol Marine Products manufactures
floating docks and gangways with the
decking of your choice, and your speci-
fied length and configuration.

Some of my new clients are not FMCA
members, but I’m working on that.

I am looking forward to seeing everyone
at the next FMCA Mini Expo in Orlando
April 25th and 26th.

Debbie@awtfl.com
phone 772-419-5844 or
mobile 772-919-1446

Changes Are a Way of Life
BY DEBBIE SAHLBERG, ADVANCED WATERFRONT TECHNOLOGIES

Debbie Sahlberg

SPRING 2008 MINI EXPO

SEE YOU THERE

APRIL 25-26, 2008
THE ROSEN PLAZA ORLANDO
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While Lavery and Morgan were
researching possible options, a cover
story was published in the April 2006
issue of MARINA DOCKAGE magazine
titled “Special Report: Building a
Hurricane-Resistant Marina.” The
article featured a marina owner’s satis-
faction with a revolutionary hurricane-
resistant aluminum floating dock tech-
nology from FMCA Associate Member
Technomarine.

Moreover, the Technomarine system
could be certified and warranted to
meet Old Port Cove’s hurricane-resist-
ance criteria, which demanded total
survivability of a storm with 95MPH
winds, three-foot waves at 2.5-second
intervals.

Technomarine’s engineers and naval
architects reviewed Old Port Cove’s
design load combinations, wind/wave
actions, and current loading capacity.
They performed a soil study, bathym-
etry, and evaluated the worst case sce-
nario in terms of loading combinations.
They also evaluated the size, length,
embedment, grade, and specifications of
the steel anchoring piles. All designs,
and specific structural and load calcula-
tions, were verified by a third-party
engineering firm.

With the criteria met, construction was
ready to begin on the first phase of the
project. The marina was razed in the
spring of 2007. The entire project was
completed in six months and the first
boat arrived for dockage November 2,
2007.

“WOW! A pretty impressive accom-
plishment to go from a fully operational
marina to a completely rebuilt and
reconfigured fully operational marina in
just six months,” Lavery said.

The face-lift consisted of replacing all
the docks, pilings, utilities, and piers
using materials centered on
Technomarine's wide array of floating
dock systems. The main dock is System
245. This system acts as a wave attenu-
ator. With its 32-inch freeboard, 13-foot
beam and weighing in at approximately
18,000 lbs per 34-foot section anchored

with 24-inch diameter, 67-foot long steel
piles, the dock system exceeds specified
criteria.

The wave attenuator minimizes wave
action inside the marina and protects
the interior slips; it also holds a key
aspect for storm survivability.
Engineering Manager of Techno-
marine, Olivier Bigler stated, “Protected
berthage is an important consideration
in the sitting and layout of boat harbors.
A desirable criterion is that wave heights
inside the marina should not exceed a
maximum of six inches.”

Old Port continues from page 1

Old Port continues on page 14
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Contractors

J&B Boatlift Systems
Martin County Marine
Contractor CMAR4127
Martin, St Lucie, Palm Beach
Mr Dean Lawson
2199 SE Cove Rd
Stuart, FL 34997
p: 772-219-0315
f: 772-781-8612
e: jbboatliftsys78@bellsouth.net

NAME ___________________________________ COMPANY _____________________________

ADDRESS _______________________________________________________________________

CITY __________________________ STATE/PROVINCE _____ ZIP ___________

PHONE _________________________ FAX ___________________________

EMAIL __________________________________________________
� Contractor Member ($500)
� Associate Member ($500) REFERRED BY _______________________________
� Professional Member ($500)

EARN YOUR ANCHOR! RECRUIT A MEMBER TODAY.
Mail this form to FMCA POB 542111 Merritt Island, FL 32954 or call 321-453-3051 to apply.

IMPORTANT!
Contractor Members must provide a copy of a valid license

and
a valid certificate of liability coverage when applying for

or renewing membership.

Workers’ Comp coverage must be written under class code
6006F – Marine Construction.

Welcome New Members!

FMCA Separates the Professionals from the
Pretenders!

If you know a contractor, supplier or professional who
should belong: them give a call!

If you know a member who should renew: give them a call!
If you know someone who claims to be a member but isn’t

— give US a call: 321-453-3051.

Spring 2008
Mini Expo Hall.

Meetings and
seminars take
place upstairs
from the Hall.

Exhibit
reservations, hotel
reservations and
event registration

is online at
www.fmca.us/expo

The 2008 Hurricane Symposium was just held at the
Rosen, in the very rooms we’ll be using. Anyone who
attended the Symposium should put the Mini Expo on

their calendar!

Associates

Neptune Boat Lifts, Inc.
Manufacturers of aluminum and
stainless 4 and 8 post lifts from
4,500 - 120,000 lbs and elevator
lifts from 4,5000 - 54,000 lbs
Mr Randy Whitesides
100 SW 6th St
Ft Lauderdale, FL 33301
p: 954-524-3616
f: 954-524-3604
e: randy@neptuneboatlifts.biz
w: www.neptuneboatlifts.biz
Sponsored by Murray Shatt,
Lifetime Dock & Lumber
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SPONSORSHIP OPPORTUNITIES

Thanks to TimberTech, Amerisafe and
Dealer Risk Services, the first sponsors of the
Spring Mini Expo!

Grand Sponsor $10,000
• 3 Tabletops
• Full-page color ad in the FMCA Expo publications.
• Special Sponsor Name Badges
• Official Sponsor of the Opening Reception –
Friday, April 25, at the Rosen Plaza

Diamond Sponsor $ 7,500
• 2 Tabletops
• Half-page color ad in the FMCA Expo publications.
• Special Sponsor Name Badges
• |Choice of one of the following individual sponsor-

ships (available on first come basis):
- Official Sponsor of Saturday Box Lunch
- Official Sponsor of Saturday Continental
Breakfast

Gold Sponsor $ 5,000
• 1 Tabletop
• Half-page color ad in the FMCA Expo publications.
• Special Sponsor Name Badges
• Official Sponsor of Friday Luncheon

Silver Sponsor $ 2,500
• 1 Tabletop
• Half-page ad in FMCA Expo Publications
• Special Sponsor Name Badges
• Choice of one of the following individual sponsor-
ships (available on first come basis):
- Name Badge Lanyards with Sponsor Name
- Attendee Bag with Sponsor Name

Bronze Sponsor $ 1,000
• Quarter-page ad in FMCA Expo Publications
• Special Sponsor Name Badges

Friend of FMCA $ 300
• Business Card ad in FMCA Expo Publications
• Special Sponsor Name Badges

Rosen Plaza
9700 International Drive
Orlando , Florida 32819

(407) 996-9700
Meeting Information (800) 366-9700

Reservations (800) 366-9700
Fax (407) 996-9111

www.rosenplaza.com
www.rosenplazamedia.com

Spring 2008 Mini Expo Sponsorship and Schedule Information

REGISTRATION FOR ALL ACTIVITIES IS AVAILABLE

EXCLUSIVELY ONLINE AT:
WWW.FMCA.US/MEETINGS.HTML

Exhibitor rates are $400 per tabletop display (member rate)
or $600 per tabletop (non-member rate)

Rooms are $119/night – a great rate!

Friday’s four CEU credit courses cost just $20!

Saturday’s Sandler Sales Training Institute workshop is $100 per
person; exhibitors take $50 off for each tabletop display.

SCHEDULE

Thursday April 24: invitation-only exam-writing workshop
Friday: Exam-writing continues

Exhibitor set-up (all day)
Lunch
1:30 PM – CEU courses begin
6:30 PM – Mini Expo Opening Reception

Saturday: 8AM - noon – Mini Expo open to the public
Lunch
1:30 – Sandler Sales Training
3:30 – FMCA Board & Membership Meeting
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SAVE ON CREDIT CARD PROCESSING
For more information or to sign up for
FMCA’s low-cost credit card processing
program, call Electronic Data Payment
System’s Stacy Porter at: 866-578-9740
ext. 126. EDPS offers a suite of financial
programs for FMCA members.

FMCA HANDBOOK FOR CUSTOMERS
To advertise in FMCA’s “Personal Dock
Building Handbook,” call 321-453-3051
or email swebster@fmca.us

FREE BANK DEPOSIT MANAGEMENT
For free bank deposit management, call
Prime Bank at 321-751-6999 for more
information (be sure to say you’re an
FMCA member).

PILE BUCK CONSTRUCTION CDS
For Pile Buck Marine Construction CDs
at 60% off, send a check for $40/copy to:

FMCA CD
POB 542111
Merritt Island, FL 32954-2111

HALF-PRICE PILE BUCK CLASSIFIEDS
For half-price Pile Buck classified ads, call
Pile Buck at (800) 249 4917.

FOR LOWER-COST HEALTH INSURANCE
AND WORKERS’ COMP COVERAGE
Complete and mail in the survey in the
February ADVOCATE, also available online

GREAT RATES ON CEUS AND SALES
TRAINING
See Page 13 for details.

Member Marketing and Business Building Tools You Can Use!

The submerged portion of the wave attenu-
ator is made of protected structural 50ksi
steel. Angled bars of different sizes are
interconnected to give stiffness, weight and
strength to the submerged portion A light
aluminum structure is bolted to the top of
the attenuator; its main functions are
anchoring the system and berthing boats.
Quality floatation units maintain the struc-
ture afloat and give buoyancy. Several 2 x 4
floatation units are completely submerged.
These units will help to keep the structure
more stable under rough weather condi-
tions.

The docks are user-friendly. The aluminum
track’s design provides the ability to adjust
and add cleats to create the strongest
leverage to mooring vessels. The docks are
sturdy and level, small trucks can drive on them safely. Golf
carts can even go on the finger piers. The piling positions are
integrated into the dock framing which allows use of both sides
of the dock to berth boats.

“Ipe” hardwood decking, often mistaken for teak, enhances the

esthetics of the docking system. Ipe decking does not rot, warp,
or splinter.

The docks accommodate all utilities, which include a 50 AMP
single-phase service up to 480-volt, 200 AMP, three-phase
power. All slips are equipped with water, cable TV, phone, and
Wi-Fi service. All vessels can have their holding tanks pumped
out at the slip, which is a quality that is highly respected in
Florida’s Clean Marina Program.

The second phase of the project (the south basin), will begin
demolition in mid April 2008. If Mother Nature complies, this
task will be completed by November 1, 2008. The south basin
will house boats from 40’ to 190’.

An invitation is open to anyone who would like a tour of Old
Port Cove. The pictures and this story do not do it justice.

Contact Colleen Howard at:
choward@bluewatermarinapartners.com
561-840-7738

Old Port continues from page 10

South Basin Layout

South Basin Aerial. Nice Boats!
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Spring MINI EXPO staff needed!
A few good volunteers to staff the
registration center April 24-26, 2007

will be GREATLY appreciated!
Call 321-733-2670.

www.trul ine.us 
(239) 591-6234 

1 4 1 5  P a n t h e r  L a n e ,  S u i t e  1 5 1 ,  N a p l e s ,  F L  3 4 1 0 9  

SUPPORT LICENSED,
INSURED PROFESSIONALS.

PLEASE DON’T SELL TO

UNLICENSED BUILDERS.

months to the process.
4) If a permit requires Cabinet approval, and a surprising
number of single family docks do, then the whole thing gets
reviewed by DEP anyway, which grinds approval to a halt.

5) DEP would continue to manage moorings and marinas and
all submerged land leases, which means they’ll still need dock
experts on staff.

6) DEP’s budget is controlled by the Legislature. The WMDs
are not. Imaging trying to convince six independently funded
agencies to mend their ways!

This isn’t to say some WMDs aren’t doing a good job. Clark
Hull’s SWFMD. wins accolades from all sides. BUT....

THIS IS A BAD IDEA!

The reason this DEP/WMD switch has been proposed has
nothing to do with efficiency, which it clearly won’t create, and
everything to do with a smaller budget.

Anything called a “district” can levy taxes. The Legislature has
been passing off jurisdiction and expenses to districts for
decades. The logic is that the WMDs can levy their own taxes
to pay for their single-dock permit oversight. Theoretically,
DEP’ can cut staff because it’s handling fewer permits.

The fault with the logic is the market has already reduced the
need for permitting staff – counties have been brutal in layoffs
– so there’s more than enough DEP staff to handle the current
load for all dock-related permits. Instead of moving single
family docks to WMD, Florida should be moving boat ramps
and multi-unit permitting back to DEP.

Convinced? If so, please send an email to Senator Dennis Jones
at: jones.dennis@flsenate.gov. In the subject and in the body,
write: “Please consolidate all dock-related permitting at DEP.”

That’s just one of the bombshells. Here’s the second.

Unilaterally, DEP wants to increase public interest fees from
$5,000 per private slip to $25,000. Payable in advance.

Bill Woods has an excellent article on this shocking proposal on page 6 of
this issue.

What makes this all the more outrageous is that DEP had pro-
posed higher fees in an 18-21 Rule change (see February
ADVOCATE), but Florida’s CFO Alex Sink told DEP to table that
proposal. It appears that DEP is implementing the higher fees
without a rule change. And that ain’t right.

Fighting this one is like fighting shadows. DEP isn’t citing any

Executive Director’s Report continues from page 2

Executive Director’s Report continues from page 2
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www.decks-docks.com
Decks&Docks Lumber Company Inc. • Member of Florida Marine Contractors Association

• Stocking a full-line of marine 
 building supplies including:
 

- Marine Piling

 - Pressure Treated Lumber

 - Composite Decking

- Vinyl & Steel Seawall

 - Dock Accessories

• Professional sales staff

• Material delivered directly 
 to the job site

• 4 convenient locations

• Serving Florida for over 
 15 years

4801 95th St. N
St. Petersburg, FL 33708
727-399-9663
727-399-8453 Fax

2036 20th Street
Sarasota, FL 34234
941-952-9663
941-952-9662 Fax

3750 Exchange Ave.
Naples, FL 34104
239-403-9663
239-403-9631 Fax

317 Rosa L. Jones Blvd
Cocoa, FL 32922
321-504-9606
321-504-9614 Fax

St. N
burg, FL 33708
9663

2036 20th Street
Sarasota, FL 34234
941 952 9663

1-866-528-96636 528

Decks & Docks Lumber Company Inc. 
provides a full-line of marine construction 
materials, dock accessories and deck 
building materials. We have over fi fteen 
years of experience serving the needs of
marine and general contractors as well as 
marinas, condos, municipalities and 
residences. Each of our fully stocked locations 
provide attentive customer service, a trained 
and knowledgeable sales staff, prompt and 
reliable delivery, and competitive pricing. All of 
this has earned us an unparalleled reputation 
for great service and unbeatable value.

We proudly supply the following brands:
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Anchor Award winners have each recruited two or more
new members since January, 2004.

John Loftis, Loftis Marine Division,
2006 Golden Anchor Award Winner

Eric Hermann, Industrial & Marine Hardware,
2005 Golden Anchor Award Winner

Paul Sieber, H&W Distributors,
2004 Golden Anchor Award Winner

Hap Cameron, S.E. Cline Construction
Dan Gileo, Decks & Docks Lumber

Bill Golden, Golden Global Manufacturing
Val Grabowski, Heritage Docks

Charlie Grindrod, G&D Constructors
Scott Groomes, Construction Technology

Sean Holmes, Palm Valley Marine Construction
Mike Jones, SteMic Marine

Jeffrey Kalat, Spectrum Dock Systems
Pat Keefe, Dream Docks

Steven Kern, Snavely Forest Products
Rick Kozell, Southern Pine Lumber

George Lackey, Hockman Lackey Insurance
Steve Liebel, Duncan Seawall

Paul Lynch, Paul Lynch & Associates
Mike McCartney, American Marine Construction

Blair McVety, Charlotte County Seawalls
Mike Morrison, Morrison Builders

Pete Myers, Ft. Pierce Reload
Don Pardue, Wood Treaters
Dick Remke, Decks & Docks

Doug Speeler, Speeler Services
Doug Speeler, Jr., Speeler & Associates

James Timmerman, DSMS, Inc.
Kristy Tingle, Ace Boat Lifts
Karen Tischler, LIG Marine

Kelly Zufelt, Vandroff Insurance

Since the Anchor Award recruitment program was
launched in January, 2004, FMCA has awarded 29

Anchors. Members earn their Anchors by recruiting
two new members. Each year, the top recruiting

Anchor is named Anchor of the Year. Anchors who
recruit 22 members become Members For Life and

never pay dues again.

FMCA’S POSITION ON MANATEE PROTECTION

• If sound science supports it, so do we.
• If sound science doesn’t support it, neither do we.
• All rules must be reviewed and approved by local committees.
• Research is better than restrictions.
• Technology is better than tickets.

IMPORTANT FMCA BANKING NOTICE!

FMCA’S ACCOUNTS PAYABLE ADDRESS HAS
CHANGED. PLEASE MAIL YOUR DUES RENEWAL

CHECKS TO:

Florida Marine Contractors Association
POB 410755

Melbourne, FL 32941-0755

IMPORTANT NEW FREE SERVICE!

FMCA Members receive FREE accounts
receivable (deposit) management when opening

an account with Prime Bank, FMCA’s new
banking partner. For info call: 321-453-3051.

CC OR R ECTION SOR R ECTION S
FMCA will promptly correct errors or omissions.

2008 Meeting Dates

2008 SPRING MINI EXPO

April 25-26, 2008 Rosen Plaza Orlando
Right in the heart of I-Drive.
Great rates at a great resort. Tons to do and see. A
price that can’t be beat: $119/nite!
Register at www.fmca.us/expo. More details inside!

July 11-12, 2008 Quarterly Meeting
JW Marriott Orlando
Last year’s meeting at the JW Marriott/Orlando was a real treat;
we’re going back. Rooms are just $105/nite.

2008 Fall Mini Expo
October 10-11, 2008
Hutchinson Island Marriott
This is an excellent resort, and earned high praise from attendees
of our 2006 Mini Expo held here.

FMCA MEETING CALENDAR
All meetings are open to Members and Prospects.
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20 Boundaries
of the FMCA Regional

Chapters.

FMCA Chapters align with the
boundaries of Florida Department

of Environmental Protection
districts, except the Keys portion
of Monroe County is in the South

Chapter.

Officers
President Mike Jones
[mjones@fmca.us]

Vice President John Loftis
[jloftis@fmca.us]

Secretary-Treasurer Kristy Tingle
[ktingle@fmca.us]

Second Vice President Dan Gileo
[dgileo@fmca.us]

Past President Rick Fender
[rfender@fmca.us]

Executive Director
Steven Webster
[swebster@fmca.us]
321-453-3051

Government Relations Director
Peggy Mathews
[pmathews@fmca.us]
850-877-3848

Meeting Planning Director
Meg Slentz Nagy
[mslentznagy@fmca.us]
321-733-2670

FMCA OFFICERS & CONTACT INFORMATION
Directors
Ben Barnett [bbarnett@fmca.us]
Val Grabowski [vgrabowski@fmca.us]
Charlie Grindrod [cgrindrod@fmca.us]
Sean Holmes [sholmes@fmca.us]
Bruce Palmer [bpalmer@fmca.us]
Kent Safriet [ksafriet@fmca.us]
Murray Shatt [mshatt@fmca.us]
Lori Sousa [lsousa@fmca.us]
Frank Turk [fturk@fmca.us]
Ken Wells [kwells@fmca.us]

Regional Directors
First Coast
Kelly Zufelt 904-296-3390
East Florida
Charlie Grindrod 407-349-9095
Panhandle
John Loftis 850-934-0530
South Florida
Murray Shatt 305-745-2840
Southwest Florida
Mike Jones 239-481-7143
Tampa Bay
Val Grabowski 727-328-8232
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Executive Director’s Report continues from page 17

authority for this power; they simply
maintain they have the power. Two State
Senators have taken an interest in this
issue and we are working with them to
help put a cork in this bottle.

A BUSY MONTH INDEED!

FMCA hosted a booth at DeckExpo this
year, passing out Longshore brochures,
Mini Expo schedules, ADVOCATES and
membership applications.

DeckExpo is not a particularly big show,
but it manages to “act” like one, with

many large-scale exhibitors. Exhibit
prices, and attendance fees, are not
cheap. A single 10 x 10 was $2000. It
costs $20 (for members) just to visit the
exhibits.

Contrast that to FMCA’s Expos, which
are free to attend, and where tabletops
cost $400 and booths $500. Our CEUs
and sales training cost much less than
DeckExpo courses, and Deck Expo
doesn’t offer CEUs anyway.

This isn’t to diminish Deck Expo, which
is a national show, while we focus on
Florida. Rather, the point is that FMCA
offers members great value at our Expos.

At DeckExpo, I ran into a fellow who
used to work for an FMCA Member. I
said his new employer, which sells to
many Florida commercial/civil projects,
ought to be a Member. This guy was not
impressed, going on about how no one
comes to our meetings, and that “good
contractors” don’t belong to the
Association.

I looked at him and said: “Your cus-
tomers saw workers comp rates drop

from $116 per $100 to $17.50, thanks to
FMCA. FMCA saved your customers’
livelihoods when we won the release of
all those withheld permits. FMCA has
put tens of thousands, even hundreds of
thousands of dollars, back into your cus-
tomers’ pockets. So tell me who’s the
good contractor? The FMCA Members
who make all that possible, or the ones
who won’t join for $500?”

Some days, being friendly just doesn’t
pay. I ask everyone to do me a favor and
prove him wrong by joining your peers –
the good contractors, associates and pro-
fessionals – at the Spring Mini Expo,
April 25-6 in Orlando.

Also, mark your calendars for October
10-11, the Fall Mini Expo in Stuart.
There are big plans afoot for this show.

Sincerely,

Steven Webster
Executive Director
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Sean Holmes & Charlie Grindrod at our
DeckExpo booth. Sean’s wife, Jacklyn,

designed the excellent backdrop.



FMCA ADVO C AT E
POB 542111 • Merritt Island, FL 32954-2111

AD RATES (ADVOCATE ADS ALSO APPEAR
ON WEB SITE; 10 ISSUES PER YEAR)

MONTH YEAR
Full Page Color 400 $3300
Half Page Color 300 1600
Biz Card 500
Quarter Page Color 200 1100

AD & COPY DEADLINE: 15TH OF THE MONTH.

THE FMCA ADVOCATE IS AN OFFICIAL
PUBLICATION OF FLORIDAMARINE
CONTRACTORS ASSOCIATION, INC.
STEVEN WEBSTER EXECUTIVE EDITOR


